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PRESENTS THE 
Most MEMORABLE VIDEO 
GAME EVER IMAGINED 


Triv-Quiz lets the sWayer cHoGee 


from four challenging trivia 
catagories—SPORTS, 
ENTERTAINMENT, WORLD ? 
FACTS and the EXPERT 
CHALLENGE. Thousands of 
questions are stored in our pe 
advanced computer game eee es 
system. UPRIGHTS 
Also. available i in he traditional 
SPECIAL ae upright model. 
é : CONVERSION KITS 
ppnE pen Conversion kits are available to 
The operator may program ye panes Na | eciadaam no 
5 ae games. Upgrade your old videos 
his own advertising into brand new games. 


messages without the need 
of an additional and 
costly Keyboard. 


If you want to win big, call us 
now and ask about Triv-Quiz 

. .. another quality video game 
from STATUS. 


STATUS GAME CORP. 


14.25” | © COPYRIGHT 1984 


17A Culbro Park, West Hartford, CT 06110. Telephone: (203) 278-1397 
2901 South Higland, Las Vegas, NV 89109. Telephone: (702) 731-4940 
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What's Next in Video Lottery Games? ... 18 


The video lottery machines in Illinois are using video games fo aftract 
players away from amusement-only devices. Tom Lucas investigates and 
reports who is behind the move and what ominous consequences this 
hids for operafors. 


The Future Behind Us, Part Two ......... 90 


Valerie Cognevich summarizes the industry events of the past five years in 
this two-part look back at Play Meter magazine's first ten years. 
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Cover Illustration by Margret Vincent. Video games are being used as shills for video 
lotteries. What does that hold for the industry? 
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Ralph's Automatic Coin Machine Ltd. 
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Telephone: 604/525-5656 

In Europe: 

Cirkel Trading International b.v. 

3765 AA Soest.. Holland 

Tele: 02155 17434 e Telex: 73381 cirka 


YOU WILL 
TOO! 


p oy) 
Dispensing our popular and exciting 
toy-filled egg capsules is fun 
and profitable. Contact us for 


equipment and supplies. 
Toll-Free 1-800-EGG SHOP 


( ( ( ) INNOVATIVE 
INDUSTRIES, 
INCORPORATED 


J 2605 Grand Ave. * Carthage, MO 64836 


STAFF 


FOUNDER: 
Ralph C. Lally I! 


Publisher and Editor: 
Carol P. Lally 


Associate Editors: 
Valerie Cognevich 
David Pierson 


Art Director: 
Katey Schwark 


Typographer: 
Jo Ann Anthony 
Diane Cooper 


Graphics Designer: 
Margret Vincent 


Technical Writer: 
Frank Seninsky 


Correspondents: 
Mary Claire Blakeman 
Bill Kurtz 

Gene Lewin 

Charles C. Ross 

Roger C. Sharpe 


Comptroller 
Jack Lally 


Circulation Manager: 
Renee’ C. Pierson 


Advertising Manager: 
Susan Biggs 


European Representative: 
Esmay Leslie 


Counsel: 
Rufus King 


PLAY METER, February 1, 1985. Volume 
11, No. 2. Copyright 1984 by Skybird 
Publishing Company. Play Meter (ISSN 
0162-1343)(USPS 9358-305) is pub- 
lished twice monthly on the 1st and 
15th of the month. Publishing office: 
6600 Fleur de Lis, New Orleans, La. 
70124; Mailing address: P.O. Box 
24170, New Orleans 70184, USA: 
phone: 504/488-7003 . For subscrip- 
tions: 504/837-7987. Subscription 
rates: U.S. and Canada—$50; foreign: 
$150, air mail only. Advertising rates 
are available on request. No part of this 
magazine may be reproduced with- 
out expressed permission. The editors 
are not responsible for unsolicited man- 
uscripts. Play Meter buys all rights, 
unless otherwise specified, to accepted 
manuscripts, cartoons, art work, and 
photographs. Second-class postage 
paid at New Orleans, LA 70113 and 
additional mailing offices. Postmaster: 
Send Form 3579 to PLAY METER, P.O. 
Box 24170, New Orleans, LA 70184. 


European Office: PLAY METER Pro- 
motions, Harescombe” Watford Road, 
Northwood Middx. England, North- 
wood 29244. 


PLAY METER, February 1, 1985 


THIS NEW CONVERSION KIT IS ABOUT 
TO MAKE YOUR PAC-MAN® A WINNER 
AGAIN! 


ITS AN INEXPENSIVE SUBSTITUTE 
THAT'LL DARE THOSE WHO THINK 
POLE POSITION II™ IS THE ULTIMATE 
RACING GAME! 


THEY’LL BE BACK TIME AND TIME 
AGAIN TO MEET THE CHALLENGE 
AND YOU’LL MAKE THE MONEY YOU 
DESERVE! 


DRIVING PORCE 


KIT INCLUDES: COMPLETED FRONT PANEL—HEADER— MONITOR 
PLEXI, EXPANSION BOARD & ROMS—EASY TO INSTALL 


KIT ALLOWS OVERHAULING FOR THAT ‘NEW-AGAIN LOOK’. 


aca MAKE YOUR PAC-MAN® 
_ A WINNER AGAIN! 


QUICK RETURN 
ON On Display At All Magic Electronics Inc. 


MANUFACTURER: 


1391 Park Avenue 
Cranston, Rl 02920 
(401) 946-2010 


Good Distributors 


YOUR INVESTMENT! 
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UP FRONT 


Kestating Play Meter’s commitment 


During this period of great personal grief, I and the 
entire Play Meter staff were comforted by the over- 
whelming outpouring of condolences and prayers 
following my husband’s death. It is truly gratifying to see 
the heartfelt love and respect so many people had for 
Ralph Lally. On behalf of my family, friends, and staff, I 
wish to extend my thanks to the many industry people 
from all corners of the world who not only conveyed their 
sympathies but also made such generous contributions 
to the American Kidney Foundation. 

Back in 1974, Ralph and I started the magazine 
together; but, as the magazine prospered, I took time out 
to devote my energies to raising our two daughters. Then 
three years ago, after Ralph’s successful kidney trans- 
plant, I started working my way back into the magazine 
again. During this period, Ralph and I discussed all 
aspects of the magazine, the editorial policy, the 
principles. (Ralph believed very strongly in Play Meter’s 
principles.) And I vowed that, should the time ever arise, 
I too would champion the unsung heroes of this industry, 
the operators. 

Ralph’s editorial in Play Meter’s tenth anniversary 
issue restated his commitment to the operator segment 
of the industry. Ironically, it was also Ralph’s last 
editorial. 

But I think it’s important everyone understand that 
Play Meter’s commitment is an undying one. So let me 
restate, in part, what Ralph wrote in that editorial: 

“It stands to reason that if the nation’s operators 
(are) healthy and prosperous, the manufacturers (will) 
prosper as well... The survival of the operator should be 
the primary concern of everyone involved in the indus- 


try. The future of the industry depends on the health and 
welfare of the operator.” 

He concluded with these words: “I love this industry 
and my publication and, like a loved one, will cherish 
them both forever.” 

As the new editor and publisher of Play Meter, I will 
not deviate one bit from this editorial principle or this 
wholesale love of the industry. Play Meter is committed 
to doing things the right way, not the easy way. One thing 
I heard over and over again by people offering me their 
condolences was that Ralph and Play Meter have 
unquestioned integrity throughout this industry. 

As I said, for the past three years, I have been 
working more closely in the magazine. As the new editor 
and publisher, I have some very definite ideas that I will 
be incorporating into Play Meter to make it even better. 
Under my guidance, Play Meter will be moving in some 
new directions, breaking new ground. Longtime sub- 
scribers to Play Meter won't be surprised by this. Play 
Meter has always been a pioneer. But I want to assure 
you, up front, Piay Meter will always remain committed 
to this industry Ralph cherished and championed. 

This year’s Amusement Operators Expo (AOE) will 
be dedicated to Ralph’s memory. That wasn’t my idea, 
but the idea of Play Meter’s staff. Personally, I hope you 
can attend this year’s AOE, not for my husband’s sake 
but, if for no other purpose, than for the sake of industry 
unity and prosperity. We need an all-industry springtime 
trade show. Ralph deeply believed that. I remember the 
early days of the AOE, just as | remember the early days 
of Play Meter. And, in its formative years, the AOE had 
the full support of the manufacturers and distributors 
and operators. The widespread cooperation and joining 
together of the different segments of the industry made 
the spring show the success it ultimately became. That 
same cooperative spirit is what made us all enjoy our 
greatest times. 

But now the industry is suffering through one of its 
worst periods; and, instead of joining forces, we see 
factions within the industry trying to pull us apart. And 
we as an industry cannot stand for that. 

This industry has had its Civil War. 

I’m here to tell you it’s over. AOE ’85 is our chance 
to bring back that unity within the industry which 
brought us our prosperity in the first place. 

Let’s get on with the business of rebuilding this great 
industry. No one company or segment of our business 
should be allowed to control this industry. And none will. 
Together we can insure that innovation, competition, 
and fair play thrive in the marketplace, free from 
suspicion, enmity, and mistrust. 


Carol P. Lally 
Publisher and Editor 


Letters to 
the editor... 


Thank you 


I want to thank you for the very 
nice article about our product, the 
BK Maxi Credit Vend Conversion, 
in a recent issue of Play Meter. 

The writing was precise and the 
description of our product so accu- 
rate that operators all over the coun- 
try became interested in it. I think 
you will be pleased to know that 
your story had a giant impact in the 
vending community. 

As a direct result of your article 
we have received calls and letters 
from several hundred operators, and 
we are already beginning to gain 
nationwide acceptance through the 
industry. , 

Bernard Kalishman 
BK Vending Sales, Inc. 
Miami, Florida 


Something on your mind you want to 
vent? Got a gripe? Full of praise? Have a 
question? If you have comments on the 
coin operated entertainment industry, 
write to Play Meter. Our “Letters to the 
Editor” columns are dedicated to you, the 
operator/reader. 

All letters must be signed, tf requested, 
only initials will be used or the name 
withheld from print. Please include return 
address. (Although, for the sake of your 
privacy, addresses will not be printed.) All 
letters subject to standard editing. Be 
concise. 
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Needs address 


In your December Ist issue of 
Play Meter, Entertainment Video, 
Inc. introduced its Maxx II video 
jukebox. 

I would like more information 
on the Maxx II, but the release failed 
to give a complete mailing address. 

Your help with this would be 
greatly appreciated. 

Max Jamero 
President 

Service Electronics 
Tamuning, Guam 


[Editor’s Note: Entertainment 
Video 1s located at 4475 South Clin- 
ton Ave. South Plainfield, New 
Jersey 07080. The company’s tele- 
phone number is 201/754-4993. | 


Sympathies 


I learned this morning of Ralph 
Lally’s tragic accident. It hurts me 
deeply, and I know it must be a 
terrible, terrible loss to all of you. 


Like thousands of other Play 
Meter readers, I never got to know 
Ralph very well. But each time I 
met him, I was left with a warm 
feeling and the knowledge that here 
was a man who was fighting our 
fight. 

All of us will mourn his passing. 

John Hibbs 
Video Ware 
Los Angeles, California 


Missed leader 


I had only just recently met 
Ralph, but I sincerely was impressed: 
with him. He will surely be remem- 
bered as a man with admirable con- 
victions to address the truth. He 
seemed dedicated to the service of 
the backbone of our industry, the 
operator. He will truly be missed as 
the leader he was. 

Our prayers go out to you as you 
strive to carry on his tradition of 
truth and dedication to the operator. 

Ed McCloud 
Tornado, Inc. 
Fort Worth, Texas 


Special Offer, Limited Time 
QUARTERBACK SACK 


Where skill, speed and coordination make for exciting fast paced 
competition. — DISTRIBUTORSHIPS AVAILABLE 


OPERATORS 
& 
DISTRIBUTORS 
CALL TODAY! 


FOR BOOTH RESERVATION 


© q 


GAMETRONIX 
MINNEAPOLIS, MN 


612/884-5922 


MARCH 29-31 


NEW 
EQUIPMENT 


SEMINARS 
EXHIBITS 
SHOWS 


Y'ALL COME! 


CALL 504/488-7003 


E-PROM 2716, 2732, 2764, 27128 
e DYNAMIC RAM 16K, 64K, 256K 
© STATIC RAM 6116, 2114 

e TTL 

POWER SUPPLY & MONITOR 


Quick Follow-Up 
& 


Prompt Delivery 


Contact us for lower price & list 
KYUGO TRADING 
CO, LTD, 


2-6-14 Higashiyama, meguro-ku 


TOKYO, JAPAN 


Tel (03) 7921041 7921042 
Telex: NASAT J32243 


BANK: The Fuji Bank Ltd. 
Ikejirioohashi Branch 
A/C No. 604889 


. 


WHAC-A-MOLE 


Everyone loves Whac-A-Mole! 
Customers love to play and you'll 
love the way it pays. We have been 
building popular and dependable 
games for over a decade. Call and 
let us tell you more about our 
entire line of successful games. 
Ask about our distributor discount. 


Bob’s Space Racers, Inc. 
427 15th Street, Daytona Beach, 
Florida 32017 
Telephone: 904-677-0761 


Manufactured in the U.S.A. 
Makers of amusement games since 1970 


A personal loss 


Our heartfelt sympathy goes out 
to Ralph’s family and all of you at 
Play Meter. When the tragic news 
reached us at the Buffalo meeting, 
we all felt a personal loss. As Bob 
W nek said, “He was truly an opera- 
tors friend.” 

Strange that at the same time we 
heard the news, I got a bill from the 
AMOA which raised our dues $15. 
Why? To include a subscription to 
the association's magazine. We 
don’t need more industry magazines. 
We need Play Meter. 

Millie McCarthy 
Catskill Amusements 
Hurleyville, New York 


Sympathy 


To the staff of Play Meter and 
Mrs. Lally, my sympathy goes out on 
the death of Mr. Lally. 

Dennis DeNure 
President 

Video Athlete Corp. 
Madison, Wisconsin 


Tribute 


Young Ralph Lally, friend, 
colleague, gentleman, star journa- 
HiSti% 2 

Young Ralph Lally, host, bon 
vivant, delicate wit and subtle 
observer of life. 

But also old, steadfast Ralph 
Lally, standing with the great 
unbending figures of the past, who 
never veered, never compromised, 
and never lost faith. 

Sometimes he seemed to stand 
almost alone insisting that Play 
Meter and AOE and J/zs industry 
should remain, at all costs, untainted. 

Grieve with us, who knew him 
best and followed him most closely, 
that he will not be here with us to 
see his mission fulfilled. . . 

Because Ralph was right. One 
day soon that will be perceived, and 
then we will come to the upward 
turn he had been so confidently pre- 
dicting. 

Rufus King 


NO MATTER 
WHERE YOU ARE... 


ON 
MARCH 29, 30, 31 


ALL ROADS GO TO 


AOE 


OWNED, OPERATED, ANB MANAGED 


BY 
PLAY METER MAGAZINE 
PUBLISHED BY SKYBIRD 
P.0. BOX 24970 
NEW ORLEANS, LA 70184 


504/488-7003 
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AGMA evades video lotterystand 


The Amusement Game Manu- 
facturers Association (AGMA) is not 
now opposed to video lottery 
machines which use video games to 
attract players away from amuse- 
ment-only machines; but, according 
to AGMA executive director Glen 
Braswell, that’s not because its 
members’ self-interests are appar- 
ently in conflict with those of 
Operators and the rest of the 
industry. 

In Illinois, in an exclusive partner- 
ship with the state’s lottery commis- 
sion, Chicago-based Bally Manufac- 
turing Corp. (a member of AGMA) 
is manufacturing and operating 
video lottery machines which use 
simplistic video game themes as 
their attraction. Bally, however, will 
not rule out using its copyrighted 
games and characters at a later date 
to lure players away from amuse- 
ment-only games to its lottery 
machines. (See related story this 
issue.) 

The operators’ national associa- 
tion, AMOA, recently released a 
position paper opposing state-run 
video lotteries because they’re 
unfair and bypass the operator. 

Another operator group, National 
Coin Machine Institute, NCMI, has 
also taken a similar position against 
video lotteries. 

AGMA’s Braswell acknowledged 
that a group of operators directly 
petitioned AGMA to take a similar 
stand against video lottery games. 
The operators, according to Bras- 
well, claimed the machines are jeo- 
pardizing their businesses. 

But the association’s executive 
director downplayed the operators’ 
appeal, saying video lottery games 
may have little, if any, effect on 


amusement game operators. The 
spokesman for the manufacturers’ 
association also dismissed operator 
arguments against video lottery 
games by contending many opera- 
tors are illegally operating pseudo- 
gambling devices and, therefore, 
shouldn’t be concerned with the 
actions of video game manufac- 
turers who operate state-approved 


video lotteries. that employ video 
game themes. 

Braswell also said there was some 
question whether operators were 
posing a real industry problem or 
merely trying to get the manufac- 
turers’ association to stop its 
members from engaging in a 
perfectly natural ‘‘competitive 

(continued on page 10) 


Al Simon 


Al Simon, owner of U.S. Billiards, 
Albert Simon, Inc., K-Enterprises, 
and Royal Leisure, suffered a fatal 
heart attack on his way to work 
December 20. He was 75. Still active 
in his businesses, Simon had no his- 
tory of heart problems. 

After graduating from New York 
University, Simon began his career 
in the coin-operated amusement 
industry over 50 years ago as an 
operator. He then went on to design 
games. His companies represent his 


Al Simon passes away 


devotion to all segments of the 
industry—manufacturing with U.S. 
Billiards, K-Enterprises and an 
interest in Stern Electronics; dis- 
tributing with Albert Simon; and 
operating with Royal Leisure. 

Albert Simon Distributing was 
the last distributorship to survive 
Tenth Avenue, the hub of the 
industry in the ’30s through the ’60s 
in the New Jersey, Connecticut, 
New York area. 

Mel Kaufman of U.S. Billiards, 
called Al Simon “a perfect gentle- 
man to everyone in the industry. He 
was more than just a boss, he was a 
good friend.” 

He is survived by his wife Ruth, 
daughter Randy, and sons Dick and 
Bob. 

Funeral services were held at 
Guttermans in Woodbury, Long 
Island and burial was in Farming- 
dale, New York. 

Dick, who, as president of U.S. 
Billiards, has worked with his father 
for years, will continue to run the 
companies. Al’s devoted friend and 
employee, Al D’Inzillo, who was 
with Al since the early days will 
remain as general manager of Albert 
Simon Distributing. e 


(continued from page 9) 


element” of the business. 

He said further that the video 
lottery test was not fairing well in 
Illinois, and so there was not yet 
cause for alarm. However, both the 
state lottery commission and Bally 
have termed the video lottery test as 
successful and are asking for an 
extension of the test period to try 
better games in the machines. 

The AGMA executive said AGMA 
would, however, appoint a_ task 
force comprised of AGMA mem- 
bers at a later date to “look at the 
Illinois video lottery by factual 
results.”’ However, even if that task 
group found at that later date that 
video lotteries were a real threat to 
the coin-op amusement industry, 
Braswell said the association pro- 
bably could not take any position on 
the matter anyway. He said AGMA’s 
bylaws prohibit the association from 
taking a position which either 
endorses or opposes gambling. 

Braswell discounted the chance 


that the task force’s decision would 
be biased or that the association’s 
position to this point is indicative of 
the members’ bias in favor of video 
lottery games. 

Said Braswell, “To my knowl- 
edge, only one AGMA member is 
involved in the video lottery, and 
that’s Bally.”” He went on to say that 
the part of Bally that’s involved in 
the video lottery is separate from 
the coin-operated amusement 
industry. 

When asked why the association 
wouldn't make Bally accountable 
for its actions, Braswell countered 
angrily, “I know the rumors, and it’s 
not true. Bally does not run this 
association. When one company 
runs an association, you don’t havea 
fair trade association.” 

The manufactuers’ association 
ran into a similar conflict with oper- 
ators two years ago when it refused 
even to consider a manufacturer 
moratorium on selling the copy- 
righted video game properties to 


the home market. Operators com- 
plained that manufacturers were 
releasing—sometimes simultane- 
ously, oftentimes within weeks— 
the same video games to the home 
game market that they were selling 
to the coin-op market at significantly 
higher prices. 

Operators contended this was 
drawing players away from the coin- 
op games. Manufacturers main- 
tained this practice was creating 
more visibility for all video games. 
The manufacturers’ association said 
it could not ask its members to curb 
a naturally “competitive element” 
of their business. 

Braswell once again stressed that 
the association must differentiate 
between the competitive element 
and a true industry problem. 

Just recently, however, even the 
president of the manufacturers’ 
association, Joe Robbins, conceded 
that the influx of new games into the 
home market helped cripple the 
coin-op market. e 


lilinois wants video lottery extension 


Illinois state lottery superinten- 
dent Michael Jones said he wants to 
extend the six-month lottery test 
another three months to try some 
new marketing ideas and, more 


“NEW” PUPPET VENDING 


“The Creative Choice” 

e Marionette Style Puppet Shows 

e All Shows are Replaceable 
SHOWS CURRENTLY AVAILABLE 


O-SUN CO. 
(414) 242-6200 


importantly, some new game ideas. 

The Illinois video lottery test 
started August 1 and was scheduled 
to end January 31. It has attracted 
industrywide attention because it 


The Circus 

Santa’s Workshop 
Underwater Adventure 
Farm Friends 

Space Adventure 

Nursery Rhymes 

. Magic 

(Custom Themes Available) 


P.O. BOX 334 
THIENSVILLE, WI 53092 


NOUR W A 


incorporates video game play as the 
attraction to get players to play the 
machines. 

The machines do not pay off for 
skill, but the play on the games is 
designed to suggest to the player 
that his skill does influence his 
chances of winning. (See related 
feature story elsewhere in_ this 
issue.) 

The Illinois lottery commission 
anticipated the video lottery ma- 
chines would average $1,000 per 
week with the video games. The 
machines, however, are grossing 
slightly over $300 per week. 

The Illinois lottery commission 
attributes this low average in a large 
part to poor video games. 

The four video games in the cur- 
rent video lottery machines are The 
Lady and the Tiger, Space Marau- 
ders, Chicago, and Ballyhoo. All 

(continued on page 12) 
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THE TICKET DISPENSER 
— WITH EXPERIENCE 


U.S. Pat. 4272001 


DELTRONIC LABS DL-1275 Ticket Dispenser is now available in kits—for quick and 
easy installation on existing video, pinball and novelty games. 


For more than 7 years, top amusement manufacturers have relied on DEL TRONIC LABS 
for quality ticket dispensers, backed by prompt and efficient service. 


Now this time-tested dispenser is incorporated in kits for the same dependable performance 
on your present games. 


You can renew player interest with tickets for awards and bonuses —and keep them playing 
again and again and again! 


DELTRONIC LABS, INC. 


Eighth & Maple Avenue @ Lansdale, PA 19446 
215/362-9112 @ Telex 317054 
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THE 
CALENDAR 


February 22-24 
MOMA Show, Minnesota Operators 
of Music and Amusements, Radisson 
Hotel, St. Paul, Minnesota. Telephone 
612/927-6662. 


February 26-March 2 
SADA ‘85, Victoria Eugenia Palace, 
Barcelona, Spain. 


March 1-3 
Amusement Showcase International, 
Expocenter/Downtown, Chicago, 
Illinois. Telephone 312/771-3290. 


March 4-7 
AMOA Executive Development 
Program, The Center for Continuing 
Education, Notre Dame, Indiana. 
Telephone 312/654-2662 


March 6-10 
South Carolina Coin Operators Asso- 
ciation Show, The Carolina Inn, 
Columbia,South Carolina. 


March 24-27 
AMOA Executive Development 
Program, Notre Dame, Indiana. 
Telephone 32/654-2662. 


March 29-31 
Amusement Operators Expo (AOE), 
New Orleans Sheraton Downtown. 
Telephone: 504/488-7003. 


d You Know... 


Van Brook Tokens are used for 
the Vending Machines at the U.S. 
Mint in Philadelphia. 


VAN BROOK OF LEXINGTON 
P. O. BOX 5044 LEX, KY. 40555 


606-231-7100 


ATTEND AOE’85 


(continued from page 10) 
four games are poor substitutes for 


current video game product. 

Bally Manufacturing Corp., a 
Chicago video game manufacturer, 
is the lottery commission’s partner 
in the video lottery venture. Bally is 
also the exclusive operator of the 
video lottery machines. 

Bally chairman Bob Mullane told 
Play Meter recently that his com- 
pany did not plan to use any of its 
existing amusement game concepts 
“at this time.’’ However, the Bally 
chairman refused to rule out Bally’s 
using the copyrighted video game 
characters and games in the video 
lottery format at some later date. 


According to the Chicago Tri- 
bune, “Among the games being 
developed...are a color matching 
cube game and a balloon-shooting 
game. Also under consideration are 
another space invader game and a 
game in which the likeness of a bar- 
tender mixes beer bottles on the 
screen. The player must try to 
choose which bottle will explode in 
the bartender’s face when opened.” 

Despite media reports which 
focus in on the low earnings of the 
machines to date, both Bally and the 
lottery superintendent insist the 
video lottery test is progressing very 
satisfactorily. 3 


Stroll resigns from Williams 


Michael Stroll resigned as presi- 
dent of the Chicago based Williams 
Electronics January 2. Reportedly, 
the reason for his resignation was 
that he refused to accept a cut in pay 
as part of Williams’ cost reduction 
plans. 

Williams has continued to suffer 
substantial losses due to the declin- 
ing coin-operated video game 
market. Time Magazine in its issue 
named Williams Electronics as one 
of the worst companies on the New 
York Stock Exchange for 1984 
showing a minus 71.8 percent 
change. The company, according 
to attorney Jeff Segal, has imple- 
mented a cost cutting program in 
which executive salaries were called 
into question. Stroll was asked to 
take a voluntary cut in salary, but 
Stroll declined, opting to resign. 
Stroll and Williams negotiated a 
settlement on the 3% years remain- 
ing on his employment contract. 
Stroll had been president at Williams 
since 1977. 

Louis Nicastro, chairman of the 
board, assumed the presidency, 
agreeing to a cut in salary. 

Nicastro and Stroll agreed to 
salary cuts in July of 1983 when 
stockholders filed suit in Delaware 
against Williams claiming execu- 
tive’s salaries were excessive and a 
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Michael Stroll 


waste of corporate funds. At that 


time, reportedly, Stroll’s salary and 
bonuses amounted to $1.7 million 
and Nicastro’s totaled $1.3 million. 

In another cost cutting measure, 
according to Segal, the factory 
remained closed from early summer 
until after the October 31 AMOA 
show. He noted the factory is now 
open ona limited basis producing 
Space Shuttle and Strike Zone. Segal 
also mentioned the company’s 
plans to open the facilities for 
“board stuffing’ for other com- 
panies. ® 
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Sam Gensburg dies 


Sam Gensburg, 92, an industry 
pioneer, died at Northwestern 
Memorial Hospital in Chicago 
December 4, 1984. 

Gensburg came to the United 
States from Poland at the age of 
three. On his own at 16, he moved to 
Chicago where he remained the rest 
of his life. 

The Gensburg brothers, Lou, 
Dave, Meyer, and Sam were all 
industry veterans with claims to 
fame in the coin-operated amuse- 
ment industry. In 1930 Lou, Dave 
and Meyer founded Genco Manu- 
facturing Corp. Sam, with his 
brother-in-law, Sam Wolberg foun- 
ded Chicago Dynamics (also known 
as Chicago Coin). They started out 
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Sam Gensburg 


as distributors but in 1934 started 
manufacturing games. Gensburg 
retired in 1977, a few years after the 
death of Wolberg. The company 
was eventually bought by Sam Stern 
and renamed Stern Electronics. 


“| thought | could make games 
better than my brothers,” he once 
said in an interview with Roger 
Sharpe for his book Pinball!. Some 
of his early games were Beam-Lite, 
Sensation, Knickerbocker, and Tit 
for Tat. After World War II, Gensburg 
introduced Kilroy and Goalie. 


Gensburg is survived by a son 
Avron, a daughter Joyce Hearst, six 
grandchildren, a great grandchild, 
and two brothers, David and Louis.e 


Impending AGMA collapse denied 


Despite an internal letter alerting 
members of the Amusement Game 
Manufacturers Association (AGMA) 
that the association is in danger of 
running out of funds, AGMA Execu- 
tive Director Glen Braswell denied 
the association is in jeopardy of 
collapsing. 

Braswell further stated that non- 
payment of dues by manufacturer 
members was not behind AGMA’s 
recent attempt to include distribu- 
tors and suppliers in the association. 

Further contradicting the con- 
fidential letter to AGMA members, 
the association executive insisted 
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the association is not totally reliant 
upon a successful ASI show if it is to 
survive. 

Braswell tried to downplay the 
internal letter, saying it was over- 
zealousness on the part of AGMA 
President Joe Robbins, more than 
financial uncertainty, that spurred 
the letter. 

In the August 31 letter, President 
Robbins wrote members: “The 
Board has agreed that the ASI show 
has become almost a necessity if 
AGMA is to remain in existence. The 
previous position of some of our 
members and the failure of many 


members to pay their dues has cast 
dark shadow over possible future 
activities. Without the show, and 
assuming non-payment of dues 
from unpaid members, we will run 
out of funds in eight months.” 

The letter concluded ominously: 
“The loss of AGMA would be a 
grievous blow to everyone.” 

Robbins disclosed that two-thirds 
of AGMA’s members were severely 
delinquent in paying their dues. 
Dues for AGMA members ranges 
from $2,125 for small companies to 
$42,500 for the larger manufacturing 

(continued on page 14) 


Billiard Cloth 


#824—Plain, #924—Rubberbacked 
Fast-Playing, Long-Wearing cloth for 


coin-op tables. 


Available through your distributor. 
Write or call for color card. 
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(continued from page 713) 


concerns. 

A number of manufacturing 
companies in AGMA, hurt by the 
drastic decline in video game sales, 
have fallen further and further 
behind in their debts to suppliers. 
Apparently, this is creating the non- 
payment problem for AGMA. 

In recent weeks, AGMA. has 
asked distributors and suppliers to 
join the association. Accordingly, 
AGMA has changed its name to the 
American Amusement Machine 
Association (AAMA). 

Braswell insisted this change was 
not done simply to enlarge the asso- 
ciation’s dues-paying base. Said 
Braswell, “With the distributors in 
Our association, our terms of service 
will be more efficient. We will have 
more PR campaigns. AGMA is not 
here just for the manufacturers but 
for the industry.” 

Braswell said distributor mem- 
bers will pay dues ranging from 
$2,125 to $12,750. However, Braswell 
revealed, even though distributors 
will be paying dues similar to small 
and medium-sized manufacturing 
firms, manufacturers will still hold a 


heavy balance of power in the asso- 
ciation. 

Distributor members, Braswell 
said, will be allowed to elect only 
two members to the association’s 
board. By contrast, manufacturers 
can elect seven members to the 
board. 

Braswell told Play Meter that 
prior to expanding the association’s 
base of membership, AGMA had 19 
full manufacturer members and 
four associate members. Of the 75 
distributing companies which be- 
longed to the now-defunct dis- 
tributors’ association, ten have 
joined AAMA, according to Bras- 
well. 

The association executive said 
AAMA is now embarking on a full- 
scale membership drive to enlist 
dues-paying manufacturers and 
distributors. 

Braswell said the ASI show, if suc- 
cessful, will contribute to AAMA’s 
budget plans for 1985-86. 

He said AGMA made 15 percent 
of the gross off the first ASI show. 
Association leaders are hoping this 
year's show nets the association 25 


percent of the gross, Braswell said. 
He went on to say that ASI show pro- 
tits should account for 25 percent of 
next year’s budget for the associa- 
tion. 

He added, “The distributors 
won't improve the ASI. They sup- 
ported the show last year. The 
success or failure of the show is 
separate from distributors joining 
the show.” 

Among AAMA’s future plans, 
Braswell said, were “‘some things for 
operators.” 

He said, with the distributors’ 
close ties with operators, AAMA is 
hoping to offer an operator-oriented 
program, creating a legislative and 
PR manual for operators to deal with 
city councils and the media. 

“This is something the AMOA 
should have done, but hasn't,” said 
Braswell. 

Braswell said the manufacturers’ 
association had planned to work 
with the operators’ association, but 
“nothing ever occurred in real life.”’ 

The AAMA director said the 
AMOA does not include manufac- 
turers at its board meetings. e 


Status reports gains 


Status Game Corp. of West Hart- 
ford, Connecticut, a designer and 
manufacturer of cash payout video 
machines for the gaming industry 
and electronic video coin-operated 
games for the amusement industry, 
achieved substantial gains in sales 
and earnings for the second quarter 
and six months ended November 
30, 1984. 

For the second quarter, net 
income climbed to $30,391 or one 
cent per share on sales of $926,775 
from a net loss of $102,561 or four 
cents per share on sales of $200,999 
for the same period last year. 

Net income for the half year rose 
to $84,117 or four cents per share on 
sales of $1,729,439 from a net loss of 


$63,330 or three cents per share on 
sales of $728,239 for the prior year’s 
first six months. 


“The gains primarily were the 
result of broad consumer acceptance 
of our Triv-Quiz video amusement 
game and the growing penetration 
of Nevada and the Caribbean of our 
gaming products,” Irving Yaffa, 
chairman and president, said. 


The company also announced 
that it has acquired Just Games Inc. 
of San Diego, California, a privately- 
owned operator of more than 300 
amusement games on naval bases in 
the San Diego area. The acquisition 
was for an undisclosed amount of 
cash and notes. 


“The acquisition, which includes 
exclusive rights to games on the 
naval bases, opens a new, poten- 
tially lucrative market to Status and 
provides instant outlets for our 
expanding product line,’ Yaffa 
explained. 

Status Game also operates an 
amusement game route in the Las 
Vegas area with more than 100 
machines. Recently, Status Game 
was licensed by Nevada to operate 
all makes of slot machines, includ- 
ing its own, in casinos, cocktail 
lounges, clubs, and food establish- 
ments. The company has received 
approval to test its blackjack video 
and three-in-one game called Status 
Casino. e 
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PROMOTE! PROMOTE! PROMOTE! 


Three gocd words of advice in today’s tough market. 


-Call your local distributor today to order 
7 the Dynamo Soccer Table and inquire about 
[ii free tournament and league information. 
“a | 


—_ Dynamo Corporation, 1805 S. Great Southwest Parkway, Grand Prairie, TX 75051 
(214) 641-4286 @ Toll Free (800) 527-6054 @ Telex 732432 


Congratulations PLAY METER on your 10th anniversary! 


~ Gene Lipkin 
Lipkin 
named president 


Gene Lipkin assumed the posi- 
tion of president of Exidy, Inc., 
Sunnyvale, California, on January 2. 

Lipkin has a long career in the 
coin-op industry. He served as 
national sales director of Allied 
Leisure Industries before it became 
Centuri. Lipkin then moved to Atari 
in 1975 as the vice president of 
marketing working for Nolan Bush- 
nell. 

Pete Kauffman, former president 
of Exidy moved up to chairman of 
the board. e 


John Budd 


Budd to Video Ware 


John Budd has been appointed 
to direct the American office of 
Video Ware, Inc., a game supplier 
based in Los Angeles. 

Budd’s duties include overseeing 
sales, advertising, and marketing. 

A 14-year veteran of the indus- 
try, Budd has worked with Wico 
Corp., Circle International, and 
Imperial Industries. e 
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Centuri closes factory 


Centuri of Hialeah, Florida has 
closed its factory. Ivan Rothstein, 
vice president of sales said he will 
remain at the facilities until the end 
of January. He then will go to one of 
the other three companies Centuri 
owns in other fields. Rothstein was 
unsure of plans of other Centuri 
employees. 

John Hibbs of Video Ware in Los 
Angeles, California purchased the 
balance of Centuri’s inventory of 
Mikie kits. According to Rothstein 
this purchase completed the liqui- 
dation of Centuri’s coin-op amuse- 


ment inventory. 

Rothstein said, “We just couldn’t 
support a factory the way the indus- 
try is now.” 


Centuri, prior to the summer of 
1980 was Allied Leisure. Centuri sur- 
prised the industry when its game 
Track & Field was the hit of the 1983 
AMOA show in New Orleans. At 
that time industry members had 
predicted lasers would save a 
crumbling industry. However, those 
expectations dissolved into bitter 
disappointment. e 


Pay phone seminar planned 


U.S. Telecommunications, a 
wholly owned subsidiary of ISSI, a 
national distributor for Gladwin, 
Inc. will hold a seminar and factory 
tour for all wholesale and potential 
wholesale distributors of its Care- 
free coin telephone on February 11 
in Gainesville, Florida. 

The company has over 39 years 


of experience in dealing with the 
Bell System and is now offering this 
experience and dependability to 
the potential of private coin-op pay 
telephone operators. 


For more information on the 
seminar contact U.S. Telecommuni- 
cations at (813)527-1107. e 


Arachnid forms association 


Arachnid, Inc. of Rockford, 
Illinois, the manufacturer of English 
Mark Darts, has formed an associa- 
tion to standardize rules used by 
Operators when sponsoring league 
or tournament play. 


The newly created association, 
the English Mark Darts International 
Association (EMDIA), is open not 
only to operators but also to players; 
for EMDIA is also Arachnid’s effort 
to unite players and promote sports- 
manship at competitive events. 


Members of the new dart asso- 
ciation receive a jacket patch, a plas- 
tic identification card that entitles 
them to a 10 percent discount at 
sanctioned tournaments, and a free 


subscription to Arachnid’s monthly 
newsletter, English Mark Darts Bull- 
shooter. 

Operator members receive 50 
promotional copies of the news- 
letter each month. The newsletter 
features tournament results and 
highlights top shooters around the 
country. 

Said Russ Peters, editor for the 
newsletter, “This gives operators a 
chance to see what has been suc- 
cessful elsewhere as far as leagues 
and tournaments are concerned.” 

Those wishing more information 
on the association or the tourna- 
ment magazine should contact 
Peters at Arachnid. The company’s 
toll-free number is 1-800/435-8319.¢ 
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Call Your Local Distributor or 


Greyhound Electronics (Nc. 
Telephong Toll free 800-222-0491 wN.F 201-34/-5200 


Who's fooling who? 


“e. 


S. 


The Illinois state lottery 
commission is trying to lure players 
away from amusement-only games 
by integrating video games into 
their state-run video lottery machines. 
And the manufacturer and sole 
operator of these machines is none 
other than an amusement game 
manufacturer, Bally Manufacturing 
Corp. of Chicago, which owns the 
copyrights to such video game 
characters as Pac-Man. 

With additional states now 
approving similar lotteries, the 
competition may be to offer better 
video game play on the lottery 
machines, and that means video 
game characters like Pac-Man 
(which operators popularized) may 
soon be appearing on video lottery 
machines, with operators having no 
place whatsoever in either the 
Operation or regulation of the 
machines. 

Bally's attempt to draw players 
away from amusement only video 
games and toward its video lottery 
devices raises a number of serious 
questions, the least of which is 
Bally’s commitment to the coin- 
Operated amusement industry. 
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WHAT'S NERT IN 
VIDEO LOTTERY GAMES? 


4 
Lye 


~ By Tom Lucas 


What is called into question, more 
than the motives of this single 
manufacturer, are the commitments 
of the other video game manufac- 
turers to the coin-operated amuse- 
ment industry. 

In recent history, video game 
manufacturers defied their amuse- 
ment Operator customer base and 
sold home versions of the same 
video games they were selling 
operators. This courtship with the 
home market, many contend, 
brought about the collapse of the 
coin-operated amusement business. 

In fact, Joe Robbins, the presi- 
dent of the manufacturers’ associa- 
tion (Amusement Game Manufac- 
turers Association), acknowledged 
recently, although well after the fact, 
“One of the things that really 
fractured our industry was the 
consumer video cartridge. When 
you think of all the millions of units 
that were sold into the home, why 
would people go out and put all the 
money into the games? They got 
bored playing the games at home! 
We (might) have declined anyway, 
but without that element, we would 
have declined more slowly” (Frank’s 


Cranks Coin-Op Monthly, Novem- 
ber, 1984). 

So the question now is directed 
to the rest of the video game 
manufacturers: Will they follow 
Bally’s lead and market their video 
game designs as mere facades for 
lottery and gambling devices, in 
hopes of winning state video lottery 
contracts for themselves? 


Illinois test 

The video lottery was first tried 
in Nebraska, but the latest test, in 
Illinois, appears to be the strongest 
attempt to mainstream video 
lotteries nationwide because it 
incorporates the video game themes. 

The first week of August, 1984 
marked the start of a 26-week test of 
the video lottery in Illinois. As of 
mid-November, there were a total 
of 217 of the machines placed in 
Chicago, the suburbs of Chicago, 
Rockford, and the college towns of 
Champaign-Urbana. The whole 
arrangement, including the cost of 
the machines, was financed entirely 
by Bally, in cooperation with the 
Illinois State Lottery Commission. 

Art Seeds, executive vice presi- 
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dent of the Illinois Coin Machine 
Operators Association (ICMOA), 
gave this assessment of the Illinois 
test: “Video lotteries will impact 
negatively on operators because of 
the loss of revenue. This revenue 1s 
directed away from operators and 
toward games of chance because 
players of video lotteries play in 
hopes of hitting some big streak. 
This is money that’s directed away 
from private businesses—the oper- 
ators and the locations.” 

However, a sample of operators 
attending the recent AMOA show 
indicated only a very small number 
of operators know about the video 
lottery games and how they work. 

The Bally machine is purposely 
designed as a lottery device, but it 
has features which make it appear to 
be an arcade game that pays off. 
However, the decision to pay out a 
cash winner is not made by either 
the player's skill or the machine 
itself. Instead, the selection of 
winners is made via a telephone line 
connected to Bally's master com- 
puter. 

“The visual image on the screen 
is totally irrelevant as to whether 
you win or not,” says Joe Felstein, 
director of N. W. Ayer, the public 
relations firm handling video lottery 
inquiries. “It is predetermined 
before you put your buck in, whether 
you are going to win or not,” he said. 


Spokesman Felstein answered it 
this way: “It’s important in the 
video lottery game for people to feel 
that there is some skill involved. 
We're trying to appeal to people 
who like to play video games, and 
they like to take this joystick and roll 
it around and control what's 
happening on the screen. 

“We want to give people the 
perception that there is skill. You 
know, you move Mr. Pac-Man 
around and away from the fire- 
eating dragons or whatever it 1s.” 


sucker born every minute,” he could 
have been talking about the people 
who play the video lottery machines. 
The game’s odds are incredibly long, 
and skillful play on some of the 
games actually shortens the play 
time rather than lengthens it. 
Outwardly, the machine 1s 
essentially the same as a standard 
arcade game—complete even with 
two joysticks. The only obvious 
difference is the presence of a dollar 
bill acceptor (in addition to the 
quarter slot) and a ticket dispenser. 


ALT TE Lt LDA REE HAIRS LORE REY SAR IIE 


“It’s important in the video lottery 
game for people to feel some skill is 
involved.”’ —lottery spokesman 
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Players misled 

Lottery officials will quickly 
point out there’s a rule disclaimer 
which states that winners are 
chosen through pure chance, but the 
game has been quite successful in 
creating the illusion that the player 
can influence the outcome of the 
game. 

First, many players never see the 
disclaimer, since it appears only 
briefly in the rules. In fact, a random 


Why was the video lottery machine 
made to appear to be nothing more 
than another arcade game? 


. 
‘ 
; ry 


“There is absolutely no skill 
whatsoever in the winning of the 
game, or else it would not be a 
lottery.” 

Assuming the machine delivers 
a truly random payout, one still has 
to deal with the fact that the 
machines are structured in such a 
way that the gambling machine has 
been disguised as a game. Why? 

Why was the video lottery 
machine made to appear to be 
nothing more than another arcade 
game? 
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sample of 35 players at three bars 
where the machines are located 
showed that 30 of the players (or 
more than 85 percent) were 
convinced their play would affect 
the outcome. This is despite the fact 
the games are incredibly stupid by 
today’s arcade standards. 

But despite the simple play and 
graphics that resemble a bad 
cartridge for your Atari 2600 home 
game, they do have the ability to tap 


into the wallets of gullible customers. 
When P.T. Barnum said, ‘“There’s a 


The ticket the machine dispenses 
for winners is not like the kind you 
would get at a movie theater. Rather, 
it is a card that prints out all the 
relevant information, as dictated by 
Bally’s master computer. Players can 
redeem small payouts at the 
locations and top payouts at the 
lottery commission. 

To play the machine, the 
customer must first insert one dollar 
for one play. Then the machine asks 
the player if he wants to see the 
rules. The player responds by 
moving his joystick and pulling the 
trigger. His choices are as follows: 
(1) “I know them. Begin;” (2) 
“Important Rules; (3) “Game 
Odds;” (4) “Money Return.” 

On the few occasions a player 
chooses “Important Rules,’ he 
seldom, if ever, reads them all. This 
is because the “Important Rules” are 
really just a long technical explana- 
tion (352 words) explaining eligibil- 
ity, general lottery rules, and 
disclaimers. It reads like the back of 
one of those McDonald’s prize cards 
(Honestly now, have you ever read 
the entire thing?). 

Players generally encourage one 
another to go directly to the first 
option (i.e. “I Know Them”). And 
this allows the state lottery commis- 
sion and Bally to make the false 
claim that all the players know the 
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PLAYER ACTIVATED LOTTERY GAME 


LADY AND 
TUE 
} 


rules because they must choose this 
option before the game will begin; 
but, like the McDonald’s rules, 
players seldom read them. And the 
game play is calculated to mislead 
the player into believing he can 
influence the outcome. 

Once game play begins, the 
machine asks which of the four 
games the customer would like to 


play. 


Lady and the Tiger 

The first game ts called Lady and 
the Tiger. It is the simplest of the 
four games. The player appears as a 
little prince in front of several doors. 
The joystick controls the prince as 


PLAYER ACTIVATED LOTTERY GAME 


HAVE FUN PUTTING OUT THE FIRES 
STARTED BY MRS. O’LEARY’S COW! 


the player moves him in front of one 


.of the doors and then, by pushing 


the joystick forward, through the 
door. 

What's on the other side? 
Different rooms, perhaps? No, just 
more doors. In fact, they look almost 
the same as before (no effort was 
exerted to create fancy graphics for 
any of the games). 

The only difference is that the 
number of doors will be different. 
And, once again, the player enters 
through one of the doors. This 
continues with the player having to 
make six or more door selections 
before the machine makes a 
decision. When the machine makes 


Lightning odds in video lottery 


a decision, the man starts through 
the door but retreats. Then either a 
lady (a winner) appears in the 
doorway or a tiger (a loser). 

The question is why did the 
player have to make so many 
decisions if his play had no effect on 
the outcome? Obviously, it is to 
create the illusion that the players’ 
door selections were responsible for 
the outcome. The game also varies 
the number of doors on each play to 
make it impossible for the player to 
remember and verify his selection 
process as being valid or invalid. 
And this reinforces the feeling that 
there is a secret formula which will 
produce a winner. 


A couple of years ago, somebody with an actuarial back- 
ground determined you have a seven times better chance of 
getting hit by lightning than you do of hitting the jackpot 
on the New York state lottery. 

Apparently that revelation hasn't stopped people from 
betting against impossible odds. For some people, it seems 
little chance is better than no chance at all. 

Although it may be pathetic, what is intriguing about 
the Illinois state video lottery is that players must think 
their skill on the video games will favorably influence their 
chances of winning big on the video lottery because, like 
your chances of getting hit by lightning, the chances of win- 
ning on the Illinois video lottery are downright remote. 

According to Michael Jones, the state's lottery superin- 
tendent, the video lottery’s payback 1s 50 percent. “What 
we're saying,’ he told Play Meter, “is that of the money 
coming in, for every dollar, 50 cents goes back out in 
prizes.” 

However, the odds of a player winning anything are 
only about 4.7 percent. And, despite Jones insistence, there 
is at least one person willing to argue that the actual cash 
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payback is only around 39.7 percent. And he’s someone who 
figures odds for a living. 

Bill Kritchevsky, who works for Binion’s Horseshoe 
Casino in Las Vegas, disputes the Illinois lottery commis- 
sion’s claim of a 50 percent payback on its video lottery 
games. He says it’s only 39.7 percent. 


Jones argued the point, saying, “I don’t think you're 
calculating the odds correctly. I trust my people to create a 
prize structure, and I know that the prize structure ts calcu- 
lated to payout 50 percent. If your calculations were correct 
and you knew what you were doing, that would mean our 
auditors would ask where the difference is going? Your 
computer is wrong. It’s almost exactly the same. In fact, it’s 
identical to the prize structures in the instant lottery.” 


If that’s the case, that it’s the same odds as the Illinois 
state lottery, and in case the independent Las Vegas casino 
executive's calculations are correct, then, truly one question 
might be where is the difference going? 


Another question might be what now are the odds of 
getting struck by lightning in Illinois? e 
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However, most of the winners 
on this game are not winners in the 
true sense. What the player wins 
usually is a free game. In other 
words, the illusion the game creates 
is you get to select more doors 
because you selected the door 
combination which led to a free 
game. 

Why extend the game in this 
way? The answer must be to 
reinforce the ego of the player by 
convincing him that he is a winner. 
The message implied ts this: “Wow! 
I won a free game; therefore, I must 
have the ability to win a cash prize!” 

But what are the players’ real 
chances of winning? To win $5, the 
odds are 23-1; to win $10, the odds 
are 500-1; to win $20, the odds are 
500-1; to win $1,000, the odds are 
14,286-1; and the odds to win the 
$5,000 top prize are 100,000-1. 

That certainly sounds reasonable, 
doesn’t it? Spend $500 to win a $10 
prize. Spend $100,000 to win a 
$5,000 prize. The players win cash 
less than five percent of the time 
with a cash return of slightly more 
than 39 percent. By contrast, Las 
Vegas casinos pay back more than 
95 percent. More on the game’s odds 
later. 


Chicago 

The second game, probably the 
most deceiving, is called Chicago. 
The player is Mrs. O'Leary, and the 
object is to have her travel on a 
simple grid map of downtown 
Chicago and put out ten fires. The 
player is informed that, if he puts 
out five fires, he wins a free game; if 
he puts out six fires, he wins $5; if he 
puts out seven fires, he wins $10; if 
he puts out eight fires, he wins $20; 
if he puts out nine fires, he wins 
$1,000; and if he puts out all ten 
fires, he wins $5,000. 

Even to the most cynical player, 
this certainly sounds as if the 
player's skill will affect the outcome. 
But, of course, there’s a catch. When 
the player travels around the grid 
and finally puts out the tenth fire, he 
is instructed to return to the starting 
point, the water tower. 

Once he has returned, the game 
then informs him of how many fires 
he put out, usually four. How can 
this be? Didn't he just visit all ten 
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locations and put out ten fires? Aha! 
The catch! One of the rules for this 
game states, Fires can rekindle at 
random. Rekindled fires cannot be 
extinguished.” In other words, the 
machine simply restarts several of 
the fires before the player returns to 
the water tower. 

But does the player understand 
what happened? No, even worse, 
the game adds to the deception by 
showing the player a picture of his 
pathway on the grid with a 
calculated ‘Total Score.” Then the 
game displays a picture, showing the 
“Optimal Path.” 

Obviously,the message here is 
that the player must not have won 
because he failed to choose the 
optimal path to put out the fires. So 
the player tries and tries again, but it 
just doesn’t seem to sink in. It is 
incredible to watch; and, even after 
it was explained to several players 
that their play had nothing to do 
with the cash awards (or the lack of 
them), they refused to believe it. 

Their response, invariably, was 
why did the game flash an optimal 
path on the screen if it didn't 
matter? At a certain point, players 
will give up on this game but not 
because they think it’s fixed. They 
leave it, thinking they’re just not 
skillful enough to beat it. You see, 
these players are used to making 
some sort of progress on legitimate 
arcade video games and when they 
can't make similar progress here, 
they move on to the other games on 
the lottery machine. 


Space Marauders and Ballyhoo 

The most successful game is 
Space Marauders. This game has 
several things going for it. First, it is 
fast (typically, less than 30 seconds 
to play). Second, the play is 
superficial enough that anyone can 
understand it. Third, it creates some 
impression of skill. Fourth, there is 
an element of suspense. Finally, it 
resembles an instant lottery ticket 
which is already familiar to these 
customers. It is also the game which 
most closely resembles the gambling 
format. 

The player uses the joystick to 
fire missiles from a stationary center 
screen position at incoming space- 
ships. These incoming spaceships 
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dive conveniently right in front of 
the player’s missile launcher so that 
they are virtually impossible to miss. 

When a ship is hit, a little box 
appears on the screen with an award 
amount in it. The value stays on the 
screen, and this continues until 
three like amounts are shown or 
until there are six amounts shown. If 
three like amounts are shown, the 
player wins that prize. A typical 
pattern of amounts might be as 
follows: ‘$10,’ “Free Game,” 
“$1,000,” “$10,” “$1,000,” “$20.” As 
in this example, the selection of 
amount values almost always sets up 
the final amount to be the third 
match; but, of course, it seldom 
matches. 

For the few players who eventu- 
ally realize their play has nothing to 
do with the outcome but still want to 
try a few more in hopes of collecting 
that elusive $5,000, this game is the 
best choice because it offers the 
fastest decision. 

The fourth game is named 
Ballyhoo. The first mechanical 
pinball made by Bally in the 1930's 
was Ballyhoo, but here Ballyhoo is a 
video pinball game with the 
playfield shape of a pot of gold. The 
player activates the flippers by 
pulling the triggers on the joysticks; 
however, activating the flippers is 
almost irrelevant because the ball 
bounces off the flippers whether 
they are activated or not. 

Scoring makes little sense with 
the player accumulating an eight- 
digit score almost immediately. 
Regardless of how long the player 
plays the game, the score doesn’t 
seem to exceed eight digits. At the 
end of the game, a lucky number is 
matched against the player’s score. 
For the player to win, he must match 
the last digits of his score against the 
lucky number. 

There is no dummy zero in this 
game; and, if the last digit matches, 
the player wins a free game. If the 
player matches the last two numbers, 
he wins $5; if he matches the last 
three numbers, he wins $10; and so 
on. 


High stakes 

ICMOA’s Seeds said the pressures 
are too great for these games to 
remain so silly. He said operators 
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fear the video lottery games will 
quickly rival their amusement only 
counterparts. 

Said he, “I believe the state of 
Illinois and any manufacturers 
involved in the video lottery would 
be predispositioned to take actions 
that would tend to draw a greater 
amount of revenue into those 


Operators fear 
video lottery games 
will quickly rival 
amusement only 
games. 


machines.’ 

The stakes for Bally are high. 
The company underwrote the entire 
cost of the experiment in Illinois. 
Bally, which makes instant lottery 
tickets as Scientific Games, Inc., also 
reportedly spent $2.1 million just to 
get Californians to place a referen- 
dum proposal on the ballot for the 
lottery. 

If Bally is so willing to spend 
$2.1 million just for a referendum 
proposal in one state, how much 


It’s very unlikely 
operators will be 
allowed to operate 
lottery machines. 


money is Bally willing to invest to 
make its video lottery games succeed 
in Illinois and elsewhere? 
Conveniently, the lottery pro- 
posal which passed in California is 
written in such a way that reportedly 
Bally is virtually the only company 
presently positioned to bid for the 
business. That’s because the law 


requires bidders to make disclosures 
similar to those required of firms 
seeking casino licenses in Atlantic 
City. Bally has such a license, but 
other firms in the business do not. 

Will amusement game operators 
be allowed to operate these machines 
should the video lottery games 
become nationally accepted? Not 
likely, if they’re structured like the 
Illinois test. 

Lottery spokesman Felstein said, 
“After the test is over, the machines 
will be removed, and then if we 
decide, yes, video gaming is some- 
thing we should have, we'll put it up 
for bids, and anybody who makes 
those systems will have a chance to 
bid. So we could have a totally 
different system in there from a 
totally different manufacturer.” 

Still, despite Felstein’s insistence 
to the contrary, Bally’s current 
Participation in the video lottery 
test has to give that Chicago 
company an advantage in Illinois. 

Although the percentage of 
profits that would go to the operator 
have not yet been determined, Bally 
conceivably stands to gain more in 
the long run from being the only 
operator of the machines than it 
does from manufacturing and 
selling them. 

And that doesn’t leave too much 
room for enterprising operators 
hoping to cash in on the video 
lottery for themselves. 


Not a failure 

Unlike amusement games which 
attract more money into a location, 
these silly-themed video lottery 
games don't appear capable of 
winning over the locations, at least 
presently. 

The manager of one of the first 
bars to get the I//inozs State Lottery 
machines told PLAY METER, “The 
game took in $1,500 the first weeks, 
but that quickly fell to around $700. 

“On $700,” he continued, “my 
share is $35. The location gets only 
five percent. And I was losing the 
profit at the bar. If a guy puts a buck 
into the machine, I make a nickel. 
But if he spends a buck for a beer, I 
make—well, let's put it this way—I 
had them take the machine out. 
Also, my customers started feeling 
resentment because the machine 
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was such a ripoff. Except for the first 
few weeks, I don’t think it helped my 
business any.” 

For its share in the 26-week 
video lottery test, Illinois anticipated 
gaining $1.35 million; but, after the 
first 16 weeks, the state’s share was 
only around $300,000. Bally had 
originally projected the machines 
would earn an average of $1,000 per 
week; but, through the week ending 
November 19, 217 machines grossed 
only $81,500 per week, a weekly 
average of only $375 per machine. 

So does that mean the video 
lottery is a failure? Not according to 
the state lottery commission. 
According to state lottery superin- 
tendent, Michael Jones, “The gross 
sales at this point is neither an 
indication of the success or failure of 
the games.’ 

So what’s the strategy? 

Jones said plans are already 
underway to salvage the present 
video lottery test by awarding 
additional prizes (for instance, a two 
dollar payoff), as well as new 
advertising and public relations 
gimmicks for the final weeks of the 
test. 

Said Jones, “We are doing a 
series of posters that are going to be 
hung in bars that say things like— 
“Finally, you don’t need the eyes of 
an eagle, the hands of a surgeon, and 
the skill of a quarterback to play this 
game. 

Jones went on to explain, “If you 
want my marketing opinion, skilled 
players in the video lottery are a very 
small percentage of players. You 
have a lot of people out there who 
play Pac-Man because it’s cute, and 
it's fun—not because they think 
their right hand coordination (sic) 1s 
being tested.” 


Better games 

Despite these marketing efforts, 
the stakes are too high for either the 
state of Illinois or Bally Manufactur- 
ing Corp. to rely on cutesy posters to 
turn the video lottery into a success. 

As Bally obviously realizes, the 
state lottery commission recognizes 
it needs one more ingredient to turn 
its state-run video lottery into a 
success—flashier games! And that’s 
where the state’s video lottery 
partner, Bally, figures so promi- 
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nently. 

The obvious question an operator 
has, after seeing the four simplistic 
games used in the Illinois test, 1s 
how long is Bally going to stay with 
the simple play and graphics? 

Superintendent Jones acknowl- 
edged that future games will be 
much better than the games 
presented in this trial period. 

“Now that we know, technically, 
the system works,” Jones said, ‘and 
now that we know people will put 
money in the machines to play, I 
think we have to work on the 
market aspects. I and a couple of 
people from the lottery commission 


and Bally have designed new games,. 


and we are going to be implementing 
them in the near future. 

“They are basically video games, ’ 
he said. “One is a space game, and 
the other two are much more similar 
to regular video games.” 

Obviously, the Illinois state 
lottery commission is interested 
only in increasing the take in the 
video lottery machines. And, if that 
means the coin-operated amusement 
industry suffers, so be it. 

But what is surprising is that 
Bally Manufacturing is acting as the 
state commission’s partner and 
game designer for all this. And Bally 
owns the copyrights to numerous 
video game characters and themes. 

So the question naturally follows: 
What’s to stop Bally from incorpo- 
rating these same characters into 
their video lottery machines? 

In fact, what’s to stop Bally from 
offering in a video lottery format the 
very same games it’s selling 
operators? Could Pac-Man become 
nothing more than a shill for Bally's 
state lottery machines? 

It's very possible. You could 
probably get a lot better odds of that 
happening than of your hitting a $5 
winner on the video lottery machine. 

Bally chairman Bob Mullane 
would offer no assurance that the 
video games his company sells to 
operators will not appear in the 
video lottery format. 

He told PLAY METER only 
that his company has “no plans at 
the present time’ to incorporate 
existing and future video game 
themes into the video lottery 
machines, but he refused to rule out 
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Bally's using the same games or 
characters at some later date. 

Saying only that he preferred 
not to comment on the video lottery 
subject until later in the year, he 
reiterated that his company had no 
such plans “at the moment.’ 

His only other comment was 
that he described the I]linois state 
video lottery test as progressing 
“fine.” His comments were made 
January 3, a few weeks before the 
end of the testing period. 

The irony of all this is, had it not 
been for the massive purchases and 
ubiquitous placement of legitimate 
video games by small operators, 
Bally would not be in the position to 
operate these same games as gam- 
bling devices while excluding all 
other operators from doing the 
same. 

Bally calls that business. Opera- 
tors call it unfair. 


State demands 

It’s not clear whether the amuse- 
ment game facade was the idea of 
the Illinois state lottery commission 
or Bally; but obliging companies, 
doing what is necessary to win the 
state contract, no doubt, will offer up 
their best copyrighted video games 
to win state approval in Illinois and 
elsewhere—once the real competi- 
tion begins. 

And those who don’t think it’s 


machines. “What sort of genius does 
it take,” he said, ‘to know that a 
card-type game or gambling or disc- 
type gambling would be popular? A 
much more complex idea is taking 
the popular video game among 
adults. By that, I mean the standard 
video games. So our direction is 
towards machines that play like 
regular video games.” 

No doubt, other states, just as 
desperate to find new revenue- 
producing measures, are closely 
watching the Illinois experiment. If 


customer group out there who will 
play the games. All three points are 
being proved.” 

That the games work is undis- 
puted. 

That there are customers willing 
to play the machines is the premise 
under which the state and Bally are 
now planning better games for 
future lottery machines. 

That they are legal, however, is a 
whole separate discussion; for, 
despite the state lottery commission 
declaring the machines legal, there 


“Our direction is towards machines that 
play like regular video games.” 
—lottery spokesman 


Illinois can show that improved 
video game play can attract more 
players to the lottery machines, then 
it follows that the major competition 
among lottery machine manufac- 
turers will be to produce better 
games for these machines. 


Legal challenge 

Bally’s chairman, Mullane, says 
the Illinois state video lottery is 
progressing ‘fine,’ despite outside 
assessments that the lottery is a 


PRE PT EEE RT a EE I eT 
Bally’s chairman refused to rule out 
Bally’s using copyrighted games in 

later lottery machines. 
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possible copyrighted video game 
characters, like Pac-Man, will 
appear eventually as part of the 
video lottery package need only 
remember recent industry history. 

Video game manufacturers sold 
out the coin-operated amusement 
industry quickly enough when they 
saw the larger home video game 
market. 

Lottery superintendent Jones 
spoke enthusiastically about the 
prospects of employing better video 
games in the state’s video lottery 
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failure. 

And state video lottery officials 
contend the gross collections of the 
machines were not the major 
consideration when the video 
lottery was tested. 

What then was Bally and the 
state lottery commission hoping to 
learn from the 26-week test? 

Bally’s director of lottery opera- 
tions, Norman LaMarre says, “The 
experiment set out to prove three 
things: That the games would work, 
that they are legal, and that there is a 


have been a number of legal 
challenges. 

Three Chicago suburbs have 
refused to take the machines and 
have, in fact, ordered them removed 
because they said the machines were 
outright gambling devices. If the 
machine pays out on a chance basis, 
they contend, and it can show 
various games or visual images to 
execute the payouts, then what is the 
difference if the game is Pac-Man, a 
casino game, or a slot machine? 
After all, if a video slot machine is 
permissable, who could argue 
against a regular? 

Although the machines contain 
all the elements of an illegal 
gambling device (1.e. consideration, 
a fee, chance, and a prize), the 
lottery commission has declared 
that, at least for them, the machines 
are legal. 

Niles is one of the Chicago 
suburbs that is challenging the 
commission's authority. Richard 
Troy, attorney for Niles, told PLAY 
METER, “The state has taken the 
position the municipalities have no 
right to regulate their activity 
because it’s protected under the 
Illinois constitution for raising 
revenue. If that’s true,” he continued, 
“then we don't have a chance.” 

Jack Siegel, attorney for Arling- 
ton Heights and Schaumberg, 
agrees with the Niles attorney, and 
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says the issue is whether the lottery 
board has the legislative authority to 
Operate such video games. 

Although no skill is involved in 
winning, Troy said, the game creates 
the illusion that a player’s skill can 
increase his chances of winning. 
And that spurs gambling. And that 
again raises the question— Why did 
the lottery board and Bally decide to 
use a video game theme to promote 
their outright gambling devices? 

Superintendent Jones explained 
it this way: “What you have here ts 
this very, very easy equation. You 
have the mass of video-type players 
among adults, especially adults of a 
certain type, and the seductive idea 
behind this whole thing is to convert 
that popularity among that class of 
adults to a popularity of the lottery- 
type games.” 

But if no deception is intended in 
the lottery machines so as to make 
players think their skill can influ- 
ence the outcome of the games, then 
why doesn't the machine pay off 
before the player plays the games? 

“Now you have hit on where I 
think Jack Siegel and I take the 


position that the machine itself 
creates the appearance that a person 
can enhance his chances of winning, | 
said Troy, arguing against the video 
lottery machines. 


“We are saying that if it is not, in 
fact, a gambling device but is simply 
an entertainment machine for 
which you have a predetermined 
chance of winning, whether you play 
the game or not, you should be 


notified immediately if you are a 
winner. 

“But, by the fact that these 
machines don’t do that,” he said, ‘it’s 
fraud. It’s deceptive because it leads 
people to believe their chances of 
winning will be increased. So we're 
saying it’s either a deceptive practice 
or else it’s, in fact, a gambling 
machine. And if it’s a gambling 
machine, then it’s not a lottery.” 

Lottery superintendent Jones, of 
course, disagreed. He told PLAY 
METER, “Part of what the lottery 
law says in setting up the lottery 1s 
that not only are we supposed to be 
generating money for the state but 
providing entertainment for its 
citizens, and I would suggest that the 
game on the video lottery machine is 
designed for entertainment. 

“And at the end of that enter- 
tainment,” he continued, “if you find 
out whether you have won money or 
not, it’s a bonus to the game play 
itself.” 

“It’s kind of like St. Paul talking 
to the Ethesians (sic). I mean the 
Ethesians are exactly like attorney 
Troy,’ Jones continued, “They had 
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the same attitude toward Christianity 
as he has toward the lottery in 
general. You are not talking about 
an aversion to video lottery games. 
You're talking about an aversion to 
the idea of government being 
involved in gaming, and a desire to 
see his (Troy's) name in print.” 

Apparently attorney Siegel also 
wanted to see his name in print—to 
use Jones defense—for he told 
PLAY METER that he also saw the 
machines as games of chance, and 
that’s a violation of the state 
statute. Siegel went on to say there 
is an exception for state lotteries, 
but that the video lottery doesn’t 
abide by that exception. 

So the suburbs of Schaumberg 
and Arlington Heights, under 
Siegel's advice, have refused to allow 
the games to be placed there. And, 
interestingly, the state lottery com- 
mission has decided not to challenge 
these suburbs. Instead, the commis- 
sion has simply placed the machines 
elsewhere. 

In the same way the state lottery 
commission downplayed the low 
video lottery collections, saying that 
would be dealt with by producing 
better games in the future—the 
commission apparently is down- 
playing legal resistance by individual 
municipalities at this time. 

Said lottery spokesman Felstein, 
“The lottery commission’s feeling 
was that, number one, the six 
months were a test of the game, and 
one of the things to be tested was the 
public’s reaction to the game. 
Therefore, if one town decides it 
doesn’t want the games, the lottery 
commission doesn't plan to challenge 
that during the testing period.” 


Children gambling 

But the video game facade may 
be creating a problem as far as 
making gambling machines accessi- 
ble to more than just the 18-year-old 
and over target group. Niles 
attorney Troy said, “Lottery officials 
say the chance of young people 
playing the games is limited because 
they are located in bars. However, I 
was ina bar in Chicago, and two kids 
came in and jumped up on the stool 
and asked the bartender for change. 
And they proceeded to play the 
video lottery machine. Neither of 


them could have been over ten years 
of age. 

If the games are accepted in 
bars,’ he continued, “how long 
before they start appearing in your 
local convenience store?” 

ICMOA’s Seeds agrees. He said 
it was extremely doubtful the 
Illinois General Assembly intended 
to approve a video lottery system 
which could possibly lead to “having 
gambling machines on every street 
corner in the state.” 

Opponents of the video lottery 
also point out that young people 
frequently buy instant lottery tickets 
in convenience stores, although 
people under the age of 18 are 
prohibited by law. The reason for 
this, opponents say, is that the 18- 
year-old clerks working at the 
convenience stores are unlikely to 
stop anyone from playing. 

So the possibility that the video 
lottery machines will extend beyond 
the state's announced target market 
are quite possible, and that would 
further erode what's left of the 
operators’ business. 

Also, despite the lottery com- 
mission and Bally's claim that the 
lottery machines do not incorporate 
any degree of skill, it appears there's 
an assumed level of competency in 
the games. 

In the game Chicago, for 
instance, the player is rewarded for 
the number of fires he puts out. But 
a player who doesn't even bother to 
put out a single fire on the video 
game portion cant possibly win 
according to the game’s rules. And 
such assumed levels of video game 
skill are also present in the other 
games. Therefore, video game skill 
is needed to win in the I//inozs State 
Lottery and that takes these 
machines out of the pure lottery 
category and makes them, in fact, 
gambling devices. 


Resistance 

ICMOA’s Seeds argues that the 
state lottery commission is assuming 
a number of other points of law 
concerning the video lottery ma- 
chines, but he contends that amuse- 
ment operators are hardly in a posi- 
tion to fight back. 

Said Seeds, “The lottery board 
feels that time has tested the games, 
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“Even if 
the test fails, 
there will be more 
video lottery tests.” 
—lottery spokesman 


and therefore they are legal. We 
would disagree with that because no 
one has really tested their legality. 
And the reason no one has tested the 
legality is there is probably no one in 
the state who has the time, the 
money, and the people to challenge 
a multi-million dollar manufacturing 
company and the state of Illinois. 

“What would you need?” he 
continued. “$500,000? One million 
dollars? The state may win this one 
by default because no one can afford 
to take them on. 

“The state has a huge lobbying 
mechanism, a huge bureacracy, 
support from the administration, 
and a huge legal staff, as well as 
access to legislators—and few orga- 
nizations could contend against all 
that. Small trade groups like ours 
would have a very difficult time in 
working against all that.” 

Whether the video lottery 
games receive any court challenge as 
to their legality remains to be seen, 
but that the lottery commission has 
deceptively tried to confuse skill 
games and gambling and to exploit 


the amusement video game audience 
is Clear. 

What is also clear is Bally, 
having recently announced a 1984 
fourth quarter loss of $95 million, 
which reflected the company’s con- 
solidation of its sagging coin-op 
amusement business, now sees 
gambling as good business and are 
promoting the video lottery machine, 
even at the detriment of the industry 
it has served for many years. 

The video lottery is a gamble in 
another way for Bally. The bet 
appears to be whether operators 
will be too uninformed and too dis- 
organized to stop the video lottery 
machines from proliferating. 

And as ICMOA’s Seeds points 
out there is little hope of stopping 
Bally legally. So what other avenues 
are left for operators? 

Operators should be aware that 
the less than anticipated revenue 
from these machines will not doom 
the video lottery machines. From all 
the responses given by the lottery 
commission spokesmen and spokes- 
men for Bally, the only crucial test 
was whether such types of games 
could be operated on a large scale. 

Lottery superintendent Jones 
even confided that even if the test 
were finally deemed a failure (which 
it won't be) there will be other, more 
sophisticated video lottery tests in 
the near future. 

So operators should not put too 
much credence in media reports that 
the Illinois video lottery test is a 
failure. In the minds of the decision 
makers, apparently there is a firm 
resolve to turn video lotteries into a 
money cow for the state. 
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Operators 
should not believe 
media reports that 

the Illinois video 
lottery test 
is a failure. 
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“Operators should become acutely 
aware of the real impact the video 
lottery system may have on their 
businesses,” said Seeds, “and that is 
from the standpoint of diverting 
money from their businesses. 

“From the standpoint of the 
state or governmental bodies being 
in competition with operators, it’s 
just not fair, and it’s probably not 
legal either. So operators should 
start talking about this to the public 
in general, to influential consumer | 
groups in their areas. If operators 
see where this could be a financial 
negative for their businesses, then 
they must work to stop the video 
lottery from being established in 
their areas. 

“They should also contact their 
legislators and give their input 
there.’ He went on to say, “There's 
at least a half dozen things operators 
can do that can be quite effective. 
Even though operators are rather 
small in numbers, there are many 
cases where dedicated, perservering 
people have successfully fought 
against great odds.’ e 
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The Future Behind Us 


Part Two 


By Valerie Cognevich 


KR KKK KK KR KKK KR KEK KKK KKK KKK HK KH K 


A, no other time in coin-op his- 
tory had the industry been thrust into 
public awareness as it was in 1980. 
Advertising Age, a@ magazine for 


ag aa 
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te 


media people, noted towards the end 
of 1980: “Just as jeans and motorcycles 
are no longer subcultural items, but 
the choices of many in the upwardly 


The media focused In on the video game phenomenon with a publicity blitz 
that stunned the industry. 
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In 1980, Play Meter inaugurated “The Play Meter” awards. The best video that year 
was Asteroids by Atari Firepower by Williams won the best pinball award. 
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mobile middle class—so are video 
and pinball machines moving into 
new and previously forbidden 
territory at a tremendous rate.” 
Featured on the front page of The 
York Daily News’ Manhatten tabloid 
was Play Meter’s annual survey's 
findings showing video cashbox 
revenues up at least 50 percent. 
There was a snowball effect as the 
media converged on the industry, 
often calling it the video games 
industry because videos were the 
drawing card. Newspapers, maga- 
zines, and TV seemed unable to get 
enough about this latest fad. 
Operators were urged to take 
advantage of this publicity, after all, 
free publicity is the best kind—when it 
is favorable. And in 1980, it was good. 
But it would sour, and stories of high 
collections would come back to haunt. 


The Play Meter Awards 

As AMOA approached, Play 
Meter announced its new industry 
awards for excellence, “The Play 
Meter.” These awards were presented 
at AMOA. Publisher Lally said, “This 
industry has needed a means for 
recognition of outstanding coin- 
operated amusement machines. This 
award is based on the judgment of 
operators.” Best Pinball Game and 
Best Video category awards were 
presented to Williams Electronics for 
Firepower and to Atari for Asteroids. 

Interestingly, Atari was still at odds 
with Play Meter and not advertising in 
the magazine when the award was 
presented, clearly indicating the 
unbiased choice in the awards. 

The AMOA that year was to have 
been the show heralding the 
Japanese invasion. However, Amer- 
ican-made games got most of the 
attention at the show, suggesting that it 
was American ingenuity and not 
Japanese technology which would 
propel the industry to even greater 
heights. This was supported by a 
strong product showing in the most 
American game form of all flipper 
pinball. Pinball, which had been 
suffering at the hands of the video 
game invasion, regained some player 


PLAY METER, February 1, 1985 


interest with Williams Electronics’ 
introduction that year of Black Knight. 
That pin would go on to become one 
of the best pins of all time. 

But in the real arena, the video 
game competition seemed to show 
Americans had finally gotten the 
upper hand on the Japanese 
competition. Atari's Battlezone was 
hailed as probably the best game of 
the show. Its chief competition 
appeared to be from Williams’ 
Defender. 

But there was another game at that 
show, which would not make its 
impact felt for several months yet. It 
was dismissed as a “cute game.” At 
that time, such an evaluation was 
equivalent to describing a blind date 
as having “a good personality.” Play 
Meter even noted, “It’s a cute game 
which appears to grow on players, 
something cute games are not prone 
liepelons 

Within months, that cute little 
game, Pac-Man had achieved more 
public awareness than all previous 
video game achievements. Sure, the 
game was being produced by an 
American company, Bally Midway. 
But, in truth, the Japanese had won out 
again; for the game had been 
designed by a Japanese company, 
Namco, and licensed for production in 
the United States to Bally. 

In 1981 Play Meter challenged the 
effectiveness of AMOA, unleashing 
outrage from the association. “The 
AMOA is not doing its job’’—the article 
began. New York operatorand a state 
association president, Millie McCar- 
thy, claimed in a “Letter to the Editor” 
that AMOA was furnishing no 
programs to help state associations. 

The result was a group of state 
association leaders met in Chicago 
the day before AMOA to discuss vital 
issues. However, the question as to why 
there was a need for such a 
conference when AMOA should be a 
storehouse of information was raised. 

Other issues raised were AMOA's 
refusal to acknowledge educational 
industry events and address the 
problem of a new industry threat— 
gray area games. During 1981 AMOA 
basked in victory over defeating the 
request for jukebox location lists. 
However, Play Meter’s investigation 
with the chairman of the Copyright 
Royalty Tribunal revealed later that 
AMOA played no hand at all in the 
one decision that went in favor of 
operators. 

Less than a year later another 
operators’ association would be 
formed, National Coin Machine 
Institute. According to a spokesman at 
that time, “Our focus is very, very 
narrow. We want to increase the 
understanding of the problems that 
face operators—the understanding of 
the general community and especial- 
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ly those responsible for legislation. 


Gray area games 

Gray area games and their far 
reaching problems had only just 
begun to loom on the horizon. The 
Ohio Department of Liquor Control 
had seized two video card games 
from the Fraternal Order of Eagles 
claiming the machines were 
gambling devices. The Court of 
Common Pleas ruled that the 
machines seized were “Amusement 
machines and not per se gambling 
machines.” The IRS gaming stamp law 
had been repealed leaving the 
question of what was gambling and 
what was not up to the states. 

It was a bitter pill for operators to 
swallow, because the OMAA had 
recently won a landmark case 
wherein they showed pinball was a 
game of skill allowing free plays. But 
now a ‘gray area” machine was 
being classified as a skill machine. 
Ohio was only a preview of what was 
to follow concerning gray area games 
that would leave no state unscathed. 

Illinois’ operator association also 
condemned the introduction of gray 
area games and urged its members to 
resist any such introduction. Minnesota 
and Iowa followed Illinois’s position. 

Play Meter took a firm stand, 
stating pseudo-gambling machines 
had no place in the coin-op 
amusement industry. Play Meter 
claimed that, as authorities tire of the 
cat-and-mouse game with these 
pseudo-gambling games, stricter 
legislation would affect pinball, video, 
and other pure amusement devices. 

Publisher Lally editorialized, 
“While Play Meter can encourage 
operators to take steps to prevent bad 
legislation, we can do something 
about gray area games, even ifit costs 
us an appreciable amount of money. 
Play Meter will not be accepting any 
advertisements for these pseudo- 
gambling games. Gray area games 
muddy up the waters. It’s no use 
playing naive when we all have such 
large investments in the amusement 
machine business.” Additionally, Play 
Meter banned the equipment from 
being exhibited at the AOE. That 
policy remains in effect today. 

The issue of gray area games hit 
home in another industry issue. In 
early ‘81, Play Meter wrote an article 
expressing the deep concern many 
manufacturers had against the plans 
to hold AMOA ‘82 in Las Vegas. 
Manufacturers including Williams, 
Atari, Stern, Gottlieb, Gremlin/Sega, 
and Exidy claimed AMOA would 
place the industry in a compromised 
position of being associated with 
gambling should the show be in Las 
Vegas. Manufacturers were so 
adamant against being associated 
with gambling, they threatened to 
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games and conversion kits 
at the Lowest Everyday 
Prices. 


BC 25 MC 
Centipede 
Donkey Kong .. 
Dragon's Lair .. 
Frogger 
Galaga 
Galaxian 


1195] 
395 
475 
895 
275 
895 
195 
375 
895 
595 
595 
295 

2595 
995 
195 


CONVERSION KITS 


Time Pilot ‘864 .. 395 
Super Basketball . .call 
Driving Force 


SPECIAL 


Buy 3 Time Pilot ‘64 kits 
and get one free! 


The Game 
Exchange 


(THE ORIGINAL) 


1289 ALUM CREEK DRIVE (ou: only ottice) 
COLUMBUS, OHIO 43209 
(614) 258-2933 


CALL TOLL FREE 
IN OHIO 
1-800-848-1514 
OUTSIDE OHIO 
1-800-848-0110 


Mach Ill 
Ms. Pac-man... 


Punch Outil! .... 
Track & Field... 


a 


With video games enjoying incre 


; 4 / : 
o 7, & 


ased popularity 


illegal copy games found their way into locations. 


The Copyright Tribunal weighed the arguments concerning jukebox 
licensing, then voted overwhelmingly against operators, dramatically raising 
the copyright fees jukebox operators must pay. 


boycott the show. Though claiming 
AMOA was locked into Las Vegas, 
manufacturers’ threats were taken 
seriously and soon plans were 
announced that the show would be 
moved back to Chicago. 


Copied games 
As the gray area controversy 
raged, amusement manufacturers 
were facing another threat. Copied 
games were creeping into the market. 
At the ATE Show in 1981, Williams 
became the first manufacturer to 
successfully oust an alleged game 
copycat from a trade show. A 
company was exhibiting aq game 
called Defender’s which a judge 
agreed was a copy of Williams 
Defender and’ handed down an 
injunction ordering the game 
removed from the show floor. 
In Frankfort, Germany, soon after, 
Rock-Ola suceeded in getting a 
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judgment to oust a number of Star 
Castle imitations from that show. Rock- 
Ola had been legally licensed to 
manufacture the Cinematronics 
game. 

These examples would prove to be 
the tip of the iceberg of a major 
industry issue. It would also spark the 
initial stages of a manufacturers 
association, christened the Amuse- 
ment Device Manufacturers Associa- 
tion (ADMA). According to an 
association spokesman, the purposes 
of the association were to “diligently 
represent the manufacturers of coin- 
op devices in areas of legislation, 
governmental and industrial regula- 
tions, and public relations. The 
association will fully cooperate with 
all corresponding organizations in 
other parts of the industry including 
those of the operators and distributors.” 

However noble and well-meaning 
this statement sounded at the time, the 


association in later months would 
reveal that whenever the interests of 
operators and the interests of 
manufacturers collided, as they were 
about to do, then the operators would 
be the ones who suffered. Such, as it 
turned out, were the spoils of one 
segment of the industry having an 
effective association and the other 
being ineffectively represented. 


Conversions and the AOE 

The stage was being set for 
conversion kits. However, in this 
earliest phase of what would become 
a large percent of operator 
purchases, few saw the impact kits 
were to have. Data East was 
preparing to have its Deco Casette 
System, previously shown at the AMOA 
show ready for delivery by the AOE 
Show. “Deco Casette System is the 
operators’ dream, he doesn't have to 
move or rotate games,” Executive 


Vice President Satish Bhutani 


announced to a dedicated-oriented 
industry. These remarks were to be 
used often as the industry moved 
towards the practicality of kits. 

In March, the second AOE opened 
its doors to eager operators surprising 
exhibitors who had chosen to return. 
Exhibitors and non-exhibitors 
watched in utter disbelief as people 
poured through the doors. “Pheno- 
menal, fantastic, great, super” were 
heard. No one expected a turnout like 
that—especially the manufacturers 
who claimed that it was they who 
made a show successful and not the 
operator attendees. 

With a poor first year performance, 
most leading manufacturers opted 
not to exhibit. A springtime show 
would never succeed, they said. 
However, when operator interest in 
the show swelled, because of the 
AOE'’s strong seminar program, many 
of these manufacturers slipped 
through the show's back door to make 
sure they would reap the benefits 
anyhow. 

As Play Meter reported at the time: 
“Less than a month before the show, 
there was a definite trend of growing 
attendance at the show. And major 
factories, which had previously opted 
to stay out of the show, began to couch 
their bets by making sure their games 
would be on the floor of the show. 

‘“Bally’s new pinball game 
appeared in the booth of supplier Big 
State Supply of Fort Worth, Texas, a 
subsidiary of Wildcat Chemical 
Company. Williams’ new pinball and 
the cocktail version of its first-ever 
video appeared in the US. Billiards 
booth (since principals of U.S. Billiards 
also operate a distributing firm which 
represents Williams). And Stern 
Electronics’ new pinball and video 
found their way onto the floor of the 
show via International Totalizing 
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IT’S COMING HOME! 


That’s right! AOE ’85 is coming home to New Orleans and you are cordially invited to be an exhibitor 
at the major spring conference and exposition for members of the coin-operated entertainment 
industry. 


Play Meter magazine is sponsoring the 6th Annual Amusement Operators Exposition, March 29, 30, 
and 31, 1985, at the Sheraton New Orleans Hotel in exciting New Orleans. A three-day extravaganza 
for amusement machine operators (both street and arcade), distributors, technicians, manufacturers, 
and suppliers. 


POOL TABLES JUKE BOXES 
VIDEO GAMES PINBALLS 
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SHERATON NEW ORLEANS 


FOR BOOTH RESERVATION 
CALL 
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BOOTH 
NOW! 
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Operator/readers who want to participate in the survey should write Play Meter, “National Play Meter,” 


P.O. Box 24170, New Orleans, LA 70184. 
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DEDICATED VIDEOS 2 eee 
Arcade Locations Average Rank No. of 
Feb. 1 Last Times 
1985 Issue on Poll 
Karate Champ/Data East. 100.0 1 5 
. Spy Hunter/Bally Midway 72.2 2 23 
. Superbasketball/Konami. 67.5 — 1 
. Birdie King II/Coin-It ..... 66.2 7 17 
Pole Position/Atari....... 54.8 8 25 
Punch Out!!/Nintendo.... 542 3 17 
Two Tigers/Bally Midway. 54.1 4 9 
. 10-Yard Fight/Taito....... 53.6 6 16 
. Motorace USA/Williams .. 51.9 — 1 
. Crossbow/Exidy.......... 44.3 5 21 
. Hyper Sports/ 
Konami/Centuri.......... 41.4 9 ll 
. Major Havoc/Atari ....... 37.8 1l 14 
. Track & Field/ 
Konami/Centuri.......... 35.7 10 26 
. Tapper/Bally Midway .... 32.4 14 18 
. Discs of Tron/ 
Bally Midway ............ 32.4 13 21 
. Tag Team Wrestling/ : 
Der East................ 31.8 12 13 
. Q*bert’s Qubes/Myilstar... 31.1 — 1 
. Circus Charlie/ 
Konami/Centuri.......... 28.5 - 1 
CONVERSIONS Rating 
Arcade Locations Average Rank No. of 
Feb. 1 Last Times 
1985 Issue on Poll 
. VS. Pinball/Golf/Nintendo 100.0 _ 1 
. Mega Zone/ 
Konami/Interlogic ....... 79.8 6 15 
. VS. Baseball/Nintendo ... 79.8 2 11 
. VS. Tennis/Nintendo ..... 73.2 3 17 
. Up and Down/ 
Bally Midway ............ 65.7 8 12 
. Pole Position II/Atari..... 63.8 l 25 
. Millipede/Atari........... 60.5 9 12 
| VIIQUS/ONE ... .5......<° 55.3 -~ 1 
. Time Pilot ’84/Konami.... 548 4 15 
. Junior Pac-Man/ 
Bay BUGway............. 50.1 10 17 
. Do! Run Run/Universal... 469 — 1 
. Champion Baseball/Wico 46.1 7 11 
; Exetion/ Taito... ......... 45.0 = 14 
. Elevator Action/Taito .... 37.4 5 23 
. Superbike/Crown Vending 34.6 11 1 
. Cloak & Dagger/Atari.... 346 _ 11 
. Mr. Do!’s Wild Ride/ 
DEVOre 6c ee 28.3 13 16 
. Donkey Kong 3/Nintendo 273 12 16 


Poll Information 
On the “National Play Meter,” each game’s rating represents its average performance as compared to 
the top game’s average in that category. Averages are compiled by Play Meter through its operator survey. 
Games on the survey (except for novelty equipment) are currently (within the last six months) being marketed 
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DEDICATED VIDEOS Rating 
Street Locations Average kKank No.of 
Feb. 1 Last Times 
1985 Issue -— on Poll 
. Karate Champ/Data East. 100.0 1 5 
. Spy Hunter/Bally Midway 87.4 2 23 
. Punch Out!!/Nintendo.... 75.9 3 17 
. Turkey Shoot/Williams ... 68.8 _ 1 
. Super Basketball/Konami 68.4 - 1 
. 10-Yord Fighi/Taliio....... 67.8 5 16 
. Pole Position/Atari....... 64.5 7 25 
. Birdie King III/Coin-It .... 640 — 1 
. Crossbow/Exidy.......... 63.2 - 1 
. Midde/Centun............ 58.7 _ 1 
. Super Bagman/Stern ..... 57.8 _ 1 
. Gaplus/Bally Midway .... 55.0 3 5 
. Great Guns/Stern ........ 55.0 “ 1 
. AGpooh/Siemn............ 54.3 _ 1 
. Birdie King II/Coin-It ..... 49.6 8 i7 
. Track & Field/ 
Konami/Centuri.......... 47.4 9 26 
. Major Havoc/Atari ....... 47.3 11 14 
. Discs of Tron/ 
Bally Midway ............ 46.8 _ 1 
. Hyper Sports/ 
Konami/Centuri.......... 45.4 6 11 
CONVERSIONS Rating 
Street Locations Average Rank No.of 
Feb. 1 Last Times 
1985 Issue on Poll 
. Hero in the Castle 
of Doom/Crown Vending. 100.0 _ 1 
. Cheyenne/Exidy ......... 91.9 _ 1 
. Super Punch Out!!/ 
Nintendo................. 90.9 ~ 1 
. Pole Position II/Atari..... 88.7 2 25 
. VS. Pinball/Nintendo..... 88.7 = 1 
Millipede/Atari........... 80.3 11 12 
. Do! Run Run/Universal... 79.3 3 2 
. Time Pilot '84/Konami.... 67.8 6 15 
. Mega Zone/ 
Konami/Interlogic ....... 67.7 4 15 
. VS. Baseball/Nintendo ... 64.7 1 i} 
. Up and Down/ 
Bally Midway ..........-. 63.0 5 12 
. Elevator Action/Taito .... 60.0 7 23 
. Crown Golf/Kitco......... 57.6 o 1 
. Marble Madness/Atari ... 55.4 ~ 1 
. VS. Tennis/Nintendo ..... 55.0 8 17 
. Seicross/Nichibutsui ..... 53.2 _ l 
. Strength & Skill/Kitco .... 53.2 _ 1 
. Bomb Jack/Tehkan...... 50.2 10 4 
. Nova 2001/Universal ..... 47.9 9 i2Z . 
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LASER DISCS Rating LASER DISCS Rating 


Arcade Locations Average Rank No. of Street Locations Average Rank No.of 
Feb. 1 Last Times Feb. 1 Last Times 
1985 Issue onPoll | | 1985 Issue on Poll 


. Thayer's Quest/RDI Video 100.0 . Cobra Command/ 
. Cobra Command/ 100.0 
. Dragon's Lair/ 
. Us Vs. Them/Mylstar Cinematronics 
. Firefox/Atari . Space Ace/Cinematronics 
. Astron Belt/Bally Midway | . MACH. 3/Mylstar 
. MACH. 3/Mylstar . Astron Belt/Bally Midway 
. Dragon’s Lair/ . Firefox/Atari 
Cinematronics 
. Star Rider/Williams 


| Space Ace/ : | PINBALLS Rating 


Cinematronics _ 
Arcade & Street Average Rank No.of 
Locations Feb.1 Last Times 
: 1985 Issue on Poll 
NOVELTIES Rating —_ 
STEER eee . Eight Ball Deluxe/ 
Arcade & Street Average Rank No. of Bally Midway 18 
Locations Feb.1 Last Times . Firepower II/Williams .... 24 


_ 2 See = On Fou . Spyhunter/Bally Midway . 1 

. Skee-Ball/Skee-Ball 100.0 l 23 . Black Pyramid/ 
. 10 Pin Champ/ Bally Midway il 

Bally Midway 99.5 5. Alien Star/Gottlieb > 
. Strike Zone/Williams 98.7 _ . The Games/Gottlieb 12 
. Triple Strike/Williams .... 86.4 . Kings of Steel/ 
. English Mark Darts/ Bally Midway 

78.5 . Sharpshooter II/ 

. Fire Escape/ICE 78.5 
. Century Dartes/IDEA 78.5 . Pennant Fever/Williams .. 
. Big Strike/Williams 70.7 . Laser Cue/Williams 


. Big Bat/Bally Midway .... 69.1 . Royal Flush Deluxe/ 
. Whirly Bucket/Exidy . 350 | 


. Jacks to Open/Gottlieb .. 


NOTICE: The sole purpose of this survey is to 1: Bee ee ay 


determine on a regular basis the top performing . X's & O's/Bally Midway... 
games In the country. Any attempt to use the results . Farfalla/Zaccaria 

of this survey for any other purpose is unauthorized . Devil Rider/Zaccaria 
wrongful, and misleading. . Rack ‘em Up/Gottlieb .... 


Poll Update 


Karate Champ continues to lead all equipment as top earner. Crown Vending’s Hero in the Castle of 
Doom shows surprising strength to lead conversions. 


Booth reservations for show exhibitions are selling rapidly. Exhibitions represent the 
latest in new equipment plus an array of support and supply companies. 


Seminars are geared to operator’s problem-solving needs. 


Technical Procedures 

Business Operations 
Marketing Systems 

Street Survival 

Operating and Street Locations 


You will take home many positive ideas for energizing your own operation. 


On March 29, 30, 31, 1985, the AOE Show returns to its home. AOE originated, and was 
first presented in New Orleans. There’s no place more exciting or more beautiful than 
New Orleans in the spring. Make your plans now to come to AOE ’85—the best show 
yet, in America’s most unique City. 


Sheraton New Orleans Hotel 
500 Canal Street @ New Orleans, Louisiana 70130 


1985 
AMUSEMENT OPERATORS EXPO 


Play Meter Magazine 
P_O. Box 24970 @ New Orleans, LA 70184 


systems’ exhibit. 

“It was a curious arrangement with 
some of the biggest manufacturers 
noticeably absent from the show but 
somehow present nevertheless.” 

At a later date, manufacturers 
would argue it was their right to 
boycott the AOE and establish another 
show since they were the reason for 
the show's success in the first place. 


AMOA controversy 

During that period, Play Meter also 
began unravelling the true story 
about the jukebox copyright law. The 
operators’ national association, 
AMOA, claimed it had well- 
represented the operators’ interests 
before Congress and the Copyright 
Royalty Tribunal (CRT). With so little 
ventured by the AMOA and even less 
to show for its paltry efforts, the 
national association started laying 
claim to a fortunate turn of events that 
it wasn't even responsible for—i.e. that 
its costly lobbying and legal efforts 
were the reason the CRT overruled its 
own earlier decision and knocked 
down a requirement which required 
operators to send in lists of all their 
jukebox locations to the federal 
agency. 

Play Meter’s findings, however, 
showed that the regulation was 
overturned, not because of AMOA’s 
legal challenges, which were actually 
defeated or ignored—even by the U.S. 
Supreme Court—but, rather, because 
the CRT found the regulation was 
unnecessary because no performing 
rights society requested the informa- 
tion. 

This false claim by the AMOA led to 
Play Meter'’s investigating other claims 
by the operators’ national association. 
For one thing, the AMOA claimed that, 
when the unfavorable jukebox 
copyright legislation passed Con- 
gress, the AMOA had vigorously 
lobbied for the operators’ interests. 
Play Meter Editorial Director, David 
Pierson, however, learned differently 
when he found himself before a forum 
of Louisiana operators with US. 
Congressman John Breaux. 

To repeated questions about why 
he didn't support operators’ interests 
with his vote on this crucial matter, 
Breaux revealed that members in the 
US. House of Representatives were 
never even approached by any 
organization representing the 
operators’ interests. 

Said Breaux, “The vote was 324-7 in 
the House of Representatives... Doesn‘t 
that indicate anything to you? Your 
organization must have fallen down 
on you.” He said he would be glad to 
represent operators’ interests, after 
hearing of the operators’ plight, but 
that no one had informed him‘when 
his vote really mattered. 

It's worth noting, by the wary, that 
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this is the same U.S. Congressman who 
is now sponsoring a more modified 
plan of the copyright law which would 
benefit operators. 

With this revelation in hand, Play 
Meter began investigating the inner 
workings of the operators’ national 
association and learned from an 
embittered AMOA member, who had 
been passed over for the association 
presidency, about the internal politics 
which prevent real industry action on 
behalf of the operators. 


Blue sky operators 

There was little doubt in 1981 that 
video games were making operators 
more money than any form of coin 
entertainment ever had before. Gross 
collections soared and it seemed it 
would never end. Average gfoss 
collections of video games soared to 
$140 per week. 

Play Meter’s arcade operators’ 
survey that year zeroed in on the 
number of arcades swelling to nearly 
20,000 averaging 33 pieces of 
equipment in each. Eighty-six percent 
of arcade operators bought more 
videos and 68 percent bought fewer 
pinballs. The average gross collec- 
tions on videos in arcades was $145 a 
week compared to $75 for pins. Videos 
and arcades were clearly the 
obsession of the industry. Doctors, 
lawyers, and nearly every other 


Florida operator, Jim Mullins, the man who 
would have been AMOA president 


professional, decided that arcades 
offered easy money with minimal 
work. 

The attention video games were 
now getting in the national media 
attracted what became known as 
“blue sky salesmen,”’people who 
promised the world but delivered 
garbage. That summer Play Meter, 
investigated three such companies— 
Fascination Ltd., Leisure Time 
Electronics, and Potomac. The method 


of each was similar. Ads promising 
inflated incomes and quick return on 
investments appeared in local papers 
luring opportunists and entepreneurs. 
In one instance, ten pirate video 
games, each costing $8,000, were sold 
to a gullible buyer after he got 
promises of the games paying for 
themselves within 18 months. 

Blue-sky salesmen were also 
notorious for making promises of 
finding locations for their buyers to 
place their games. However, buyers 
found out too late that these salesmen 
were really offering no more than a 
quick tour of the city. They’d fly in for a 
day and place the games in any type 
of location that would take them. 
Angry investors would file suit against 
these companies; but, invariably, it 
would be too late, for the blue sky 
salesmen would already have 
skipped town. 

The national attention video 
games were garnering only made the 
problem worse. To read The Wall 
Street Journal, The New York Times, 
and Time magazine, one would think 
the video game business was a 
lucrative undertaking with little risk 
and even less work. In an already 
suffering economy, many desperate 
and gullible investors decided this 
was a chance they couldn't pass up. 
Hoping to hit it big on the video game 
boom, most were easy prey for 
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salesmen dealing with rip-off games, 
and others paid cash up front for 
games that were never delivered. A 
lawyer who was leaving the business 
said he didn't realize an arcade 
would be another full time job. 


Basics 

As earnings on videos continued 
upward, Play Meter continued to 
inform readers of the necessity of 
devoting time and attention to the 
basics—i.e. jukeboxes, pinballs, and 
pool tables. 

The Valley Company initiated a 
league program format on operator- 
run tables leading to a national 
championship. “The value of the 
program from the operators’ 
standpoint,” said Warren Kelly, of 
Valley “is that we have demonstrated 
that operators who have gone to the 
league format have stopped the losses 
of location owned pool tables.” 

still, the “Hit Syndrome” was the 
subject on everyone's mind. There was 
no time or money to buy pinballs, pool 
tables, and jukeboxes when there was 
such an overwhelming demand for 
videos. At the AOE that spring, 
Minnesota distributor Ray Hibarger 
noted, “The Hit Syndrome goes much 
deeper than industry people think. It's 
a marketing disease and is the result of 
a single product line and the surge of 
a single specific product.” An 
unquenched market demanded 
video game equipment, and 
manufacturers were more than 
willing to supply them. No one knew 
when to quit. Hibarger stressed the 
fatalistic point that a video bust must 
follow this video boom as he traced 
the boom/bust cycles of foosball and 
solid-state pinballs. 

Though prophetic in his prediction, 
operators could only admit they were 
afraid they were overbuying, but they 
couldn't help it. And manufacturers 
weren't about to halt production lines 
while operators were still buying. The 
cycle was inevitable and continued at 
an dlarming pace as distributors 
extended more and more credit to 
more and more operators. 

The copyright fight continued 
growing. Manufacturers continued 
legal proceedings against copyright 
infringers. During the summer of 1981, 
Midway filed a complaint with the 
International Trade Commission 
Charging 35 respondents with 
copyright infringement. They were 
seeking an order to ban entry to the 
United States of copies of Pac-Man and 
Rally-X and electronic game boards. 
The determination was in Midway’s 
favor. 

Williams, Stern, Atari, Nintendo, 
and Cinematronics won restraining 
orders against alleged copyright 
infringers. Ads appeared frequently 
warning legal action against such 
persons who copied games. 
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Media 

A Play Meter editorial in late 
summer urged the industry to make 
the media “understand this is a high 
risk business and the financial risk is 
staggering. There is too much chance 
of the public getting the wrong idea 
when reports of collections were 
stated as $1,000 per week. Who 
wouldn't want to take a chance on 
something like that?” 

Delighted in success, too many 
operators couldn't help but brag 
about how well they were doing, and 
manufacturers, who were in the 
position to benefit with increased sales 
from further media hype, did little to 
downplay the phenomenon. The 
industry was now planting the seeds of 
its own destruction. 


Legislative brushfires 

Gremlin/Sega startled the 
industry by introducing its Convert-A- 
Game System. Data East had started 
the phenomenon, and now a major 
manufacturer was following the 
conversion path. Rose explained, “We 
must not be lulled into believing that 
Our industry’s success will be as easily 
realized in the future.” Rosen hailed 
the system as a truly sophisticated, 
flexible system to meet current and 
future market demands. It was a 
concept whose time had come, but 
few realized the impact just as they 
had overlooked the significance of 
Data East’s Deco system. 

Rosen said “When faced with the 
decision to purchase a new game, an 
operator can buy the new hot game, 
refuse to buy it, or bootleg it.” Not 
really much of a choice. Convertible 
games make it more financially 
feasible for operators to make that first 
choice. 

Local legislatures were not turning 
a deat ear to the media propaganda. 
They believed what they read and 
heard. Towns, cities, and states 
wanted a piece of the action or didn’t 
want video games there to corrupt the 
youth. Astronomical license fees were 
imposed at the very least. Videos were 
banned at the very most. Parents 
started believing that video games 
were corrupting the youth of America, 
never dismissing it as the passtime of 
the computer generation. 

Mesquite, Texas had decided that 
anyone under 18 should be banned 
from playing video games. Bally's 
Aladdin’s Castle filed action chal- 
lenging the constitutionality of the age 
barrier and it had been upheld in 
lower federal courts. 

The Mesquite case was a 
landmark case in the coin-op 
amusement industry. Kids could drive 
cars but parents claimed they should 
not be playing video games. The 
decision to ban children from playing 
video threaded its way thoughout the 
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Pac-Man paraphernalia was everywhere, 
eventually making even a Saturday morning cartoon series. 


Arcades conjured up bad images for video game vigilantes who feared 
youth congregating anywhere but in churches. 
Bees > — 


* ie aS 


Meanwhile, operators tried the slick, squeaky clean approach to offset 
negativity aimed at arcade operations. 
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United States. 

One board chdirman in Rhode 
Island was quoted as saying, “These 
machines are lucrative. I've read they 
can becorne addictive. So I would like 
something introduced, something so 
we can regulate them.” This thought 
process was echoed by a myriad of 
cities and states. Video games fell into 
the category with porno shops, except 
it was easier to obtain a license to 
operate a porno shop. 


Beginning of the fall 

The industry welcomed 1982 with 
open arms, still never questioning the 
tremendous success everyone had 
been blessed with. 

During the summer, it began to 
show. Collections suddenly dropped. 
Everyone held his breath hoping 
against hope it wasn't as bad as some 
had predicted. Inventories swelled in 
distributor warehouses and used 
equipment was laughably useless. 
The saturation of the market was all 
too obvious. Revenue was not just 
declining, it was being spread much 
too thin. 

The shake-out was beginning. The 
first to feel the squeeze were the 
operators who had the least amount of 
experience in the business. Unaware 
of the rapid depreciation, they 
continued buying. They would never 
recover. 


Survey Results 

Play Meter’s Annual Survey of 
1982 confirmed the worst—the 
industry was not forging ahead 
anymore. The average weekly gross 
collections dropped to $109 from $140, 
still not bad, but it was clear the 
forward motion had halted. 

Seventy-seven percent of opera- 
tors reported an increase in net profits 
in 198l1—only 45 percent in 1982. 
Videos on location had swelled to 
1,5000,000 up from 780,000 in 1981. 
More videos, less collections—the 
saturation was apparent. 

Ronnie Lamm, a PTA president and 
mother, was the form the haunting of 
past bragging took. Stirring up a 
wasp’s nest for video games, she 
appeared on the national television 
program. “The Phil Donahue Show” 
and proclaimed video games 
addictive, and parents should make 
sure their offspring have better things 
to do. 

Play Meter contacted Ms. Lamm 
and reported her as kind and 
agreeable but totally lacking in 
knowledge of video games. “All she 
knows for sure is that the games have 
captured the interest of the masses. All 
those masses so avidly pursuing one 
seemingly frivolous form of entertain- 
ment was frightening to her,” Play 
Meter reported. Lamm also feared 
harmful rays from the screens an 
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addiction because “They're taking 
over our children’s lives.” She also 
questioned the quality of individuals 
running the arcades. 

After further investigation it 
became clear that Ronnie Lamm 
wasn't really opposed to video games 
but the blue-sky salesmen who sold 
inferior product at inflated prices. 

Still, she continued her campaign 
throughout the year. 


AOE, ’82 

The question of copyright rights 
took on anew meaning with speed-up 
kits. With players playing for longer 
and longer periods of time on the 
games, operators needed enhance- 
ment kits to make the games cost- 
effective. To operate these seemingly 
innocuous kits enabled them to 
squeeze more life out of short life 
video games. But manufacturers said 
installing such kits in the games were 
violating their copyrights. 

Bally’s Stan Jarocki told a seminar 
audience that installing these kits 
could reflect on Bally’s reputation. He 
felt players expected a certain quality 
like McDonald's customers expected 
a certain quality in a Big Mac. If 
franchises decided to enhance their 
products it would reflect bad on other 
stores. 

The argument didn't hold water for 
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many operators who saw no reason to 
Bally's refusal to allow them to earn a 
fair revenue on expensive games not 
eaming their keep in a saturated 
market. 

Manufacturers contended these 
kits violated their copyrights and 
seemed convinced that what could be 
good for the operator wouldn't be 
good for the manufacturers. Manufac- 
turers wouldn't even consider 
providing the kits themselves or 
licensing them from someone else. 

Play Meter, in an editorial, 
questioned the position the manufac- 
turers were taking. “These are serious 
questions that need to be answered 
because they pose a real threat to the 
relationship between manufacturers 
and operators. As a trade publication 
we don't like to see manufacturers 
pitted against operators.” 

1982 was also the year it all came 
together for the AOE. The registration 
was over 5,000 (another 1,500 in 
exhibitor personnel) and declared 
unanimously a success. An audience 
of 600 sat in on the Early Bird session 
“Manufacturers face the Firing Line,” 
giving operators a chance to vent 
their grievences and manufacturers 
the chance to explain. 

Every U.S. manufacturer—except 
Atari which was still carrying its 
grudge against Play Meter— 


exhibited wares in their own booths. 


Tournament fiasco 

The image of the industry, long 
protected and fought for, was 
tarnished by a national tournament 
held in conjuction with the AMOA in 
Chicago when tournament sponsors 
issued the winners checks that 
bounced, the matter got immediate 
national attention. The tournament 
fiasco in Chicago brought forth an 
investigative report by Play Meter that 
pinned the blame for the failure ona 
foosball promoter named Lee 
Peppard. Atari, which took part in the 
tournament and had paid its share 
into the tournament fund, became 
entangled in the aftermath as furious 
players demanding their NSF checks 
be covered. 

As national media focused on the 
fiasco, it became an embarrassment 
for the industry as a whole and 
attempts to generate funds to cover 
the event were met with near total 
rejection. Atari finally made good on 
the total amount, though, legally and 
morally, it had fulfilled all its 
obligations. 


Home games 

Towards the end of 1982 another 
issue was raised, home games. 
Operators were outraged that coin-op 
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games were showing up in the rising 
home market within a year (and even 
less). Manufacturers said home 
exposure could only help coin-op 
play. Operators countered that that 
reasoning was stretching redlity. 
Popular video games were being 
introduced to the home market after 
only a couple of months in the coin-op 
field. The manufacturers association 
refused to create a self-appointed 
moratorium that would allow 
operators a set period of exclusivity on 
the games. 

As a result, with manufacturers 
feeding two markets of nearly 
identical product, interest in coin-op 
games dropped even more. And still 
the manufacturers refued to consider 
the operators’ plight. 


1983 

The unfortunate reality of 1983 
was that things were going to get even 
worse. Operators were blaming 
manufacturers for producing poor 
games, for not allowing speed-up Kits, 
and for selling home versions of the 
games to compete against their coin- 
op creations. And distributors also 
stood in line for some of the blame for 
selling equipment without thoroughly 
testing it. 

Manufacturers still had not faced 
what was happening at the operating 
and distributing levels in the industry, 
or else, having enlarged their 
operations to accommodate the 
tremendous demand for video 
games, were now reluctant to reduce 
the size of their empires. Bally even 
started expanding its distributor 
network by buying several estab- 
lished distributorships, like Peterson 
Coin Machine and Central Ohio Sales. 
In addition, the company started 
opening new distributing outlets 
across the country, eventually 
instigating an unfair practices lawsuit 
against itself by a St. Louis distributor. 

Gross earnings on video games 
were shocking—$70 per week. To an 
industry that had seen averages over 
$100 per week for two years this was a 
catastrophe. The bubble had burst, 
but everyone wanted it back. At the 
AMOA, the end of 1982 featured a 
game by Sega called Astron Belt, a 
laser game. Though only a prototype, 
crowds were fascinated. Tauted as the 
next generation of games, purchases 
of videos came to a virtual halt. The 
consensus was, Let's save our money 
and wait for lasers, the savior of the 
industry.” 


We got’em 

Other manufacturers didn't let 
this go unnoticed; and, in their most hit 
syndrome mood, all rushed back to 
their respective factories and vowed 
to introduce the best laser possible. By 
the time AMOA rolled around in 1983, 
virtually every manufacturer exhi- 
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Universal's Mr.Do! proved a conversion 
could be more than mediocre. 


bited a laser game. Crowds poured 


though the exhibit floor searching for 
lasers, and left, wondering what went 
wrong. Lasers were a major 
disappointment. 

Cinematronics had led the pack 
with the first laser to hit the market and 
the only one to meet with undeniable 
success. Dragon’s Lair was featured in 
magazines, newspapers, arcades, you 
name it. Like Pac-Man, everyone had 
heard of Dragon’s Lair. Naturally, 
phenomenal earnings were reported, 
whetting the appetite for more, more, 
more! However, oprators groaned 
less, less, less after the AMOA. 


Mr. Do! 

1983 could also be proclaimed 
the year of Mr. Do!/—the year 
conversions were accepted. It had 
been disappointing for operators 
when, after professing conversions 
were the way to go, Sega introduced 
Zaxxon as a dedicated game. 
Operators were left wondering 
whether a great game, as opposed to 
mediocre, would ever come out in Kit 
form. 

However, Mr.Do! was the 7th 
highest earning game of the year, 
according to Play Meter’s annual 
survey, proving a winning game 
could be in kit form. 

Operators were through absorbing 
new hardware that would rarely last 
on location long enough to wear out, 
so conversion kits addressed a specific 
need in the marketplace. Even 
manufacturers who had _ staunchly 
avoided kits declaring them non- 
profitable introduced kits. Of course, 


they didn’t mean non-profitable for 
the operator. 


Embroiled in gray area 

The gray area games issue 
boiled on in 1983. Operators claimed 
the games were their biggest revenue 
generators. Operators justified their 
use by claiming the competition 
operated them. 

The once jealously protected 
industry image suddenly was of no 
consequence. Gray area games 
proliferated. “Seven out of ten games I 
sell are card games,” said a Dallas 
Distributor. 

Play Meter, accutely aware of the 
controversy of the issue, devoted an 
issue to gray area games in 
September titled “Hell Bent for Profit.” 
It was easy to see how gray area 
games rose out of the videomania that 
swept the country. As youth tired of the 
videos, it was assumed card games 
could capture the adult market. 

About 27 percent of the nation’s 
operators admitted operating the 
games, up threefold from the year 
before. It was reported that traditional 
manufacturers, unable to sell 
traditional games were joining the 
underground revolution. Manufac- 
turer Gary Stern, at one time the most 
vocal critic of subterfuge gambling 
devices, announced his venture into 
the video card game market. 

“These games are helping the 
operator. make his long overdue 
payments,” one distributor said. 

However, there were and are still 
operators who don't believe operat- 
ing gray area games is a way to go. 
“We cant survive in a gambling 
environment,” an operator announ- 
ced. ‘New operators who are after the 
quick buck are getting into the bar 
locations with these games. Its a 
horrendous problem to the legitimate 
operator,” another operator stated. 
Still another operator summed up the 
situation by saying, “It’s an open door 
to organized crime.” 

Distributors were perplexed as 
well. If operators demanded them, 
distributors must sell them. However, 
that didn't mean they were happy 
about it. “We were the last (in the 
area) to go into it, and we still don't 
display them on the floor,” said one 
such distributor. 

Not since the 1950's had federal 
watchdogs been so interested in the 
coin-op industry. An FBI coin industry 
expert warned that gray area games 
“would kill the amusement industry 
of.” 

Amusement operators feared that 
if the industry continued its love affair 
with gambling or pseudo-gambling 
machines, there would be more 
government interventions. Operators 
had been fighting legislation drafted 
against amusement games like video 
and pins and resented having their 
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successes trampled over because of 
gambling. 

As some operators turned to gray 
area games to salvage businesses, 
others simply decided to close up 
shop. The shake-out was hitting 
mammoth proportions. Though 
striking heavily in the operator 
populations, manufacturers and 
distributors were beginning to feel the 
crunch. One of the largest manufac- 
turers, Sega Electronics, was sold to 
Bally. Sega parent, Gulf & Western, felt 
there was a dim outlook for the video. 


AOE '83 

As successful as the AOE ‘82 was, 
1983 was the best yet. Operators, 
searching for answers, flocked to 
Chicago to listen to what speakers had 
to say. Manufacturers and support 
companies, knowing operators would 
be there, booked more exhibit space 
than ever before. Even Atari exhibited 
at the show this time. 

Play Meter, as sponsors of the AOE, 
made plans to reinvest profits back 
into the industry via donations to the 
operators associations; but, as plans 
were underway for a large-scale 
committment which would bring in 
both the AMOA and NCMI, the 
manufacturers announced that it 
would start running a trade show in 
the springtime. The manufacturers’ 
association argued that Play Meter, 
being a profit-making venture, should 
not be in the business of running a 
trade show. AGMA members further 
argued that they were the reason for 
the show's success. As a result, the 
manufacturers all cancelled their 
booth space commitments and 
announced that they would exhibit 
only at the Amusement Showcase 
International in 1984. 

Attempts by mediating parties to 
reach a setthement—which called for 
Play Meter to sell out the show to 
AGMA —broke down. And now, in an 
industry that was trying to deal with a 
crippled market, bitter in-fighting 
erupted. 

ASI opened one week before the 
AOE in the same city with a lavish 
exhibit floor, spectacular prizes, sports 
celebrities in various booths—but very 
few operators. With only distributors in 
attendance, manufacturers praised 
their own show effort, saying the ASI 
gave them the opportunity to talk with 
their distributors without being 
bothered by operators. Distributors, 
however, were disgruntled, for it was 
their customers who were not in 
attendance. 

AOE opened with few major 
manufacturers, or distributors, but the 
operators were there. The division in 
attendance between the two shows 

' —— showed just how widely the division 
Nolan Bushnell’s long-awaited return fizzled as Sente stumbled out of the gate. was within the industry. Manufacturers 
and distributors, ie. game sellers, 
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were going to one church. And 
operators, game buyers, were going 
to another, one week later. 
Negotiations began in earnest 
after the show season, in hopes of 
forming one show for the next year. 
However, talks broke off and no 
agreement could not be reached. ASI, 
professing to be serious about the 
compromise, started circulating its 
show material before the conclusion 
of negotiations. So once again in 1985 
the industry will be faced with a visible 
reminder of the serious divide in the 
industry. With game sellers and game 
buyers telling each other, “You go to 
your church, and I'll go to mine,” the 
industry is even further apart. 


1984 

Back to basics echoed through 
the industry as operators looked closer 
at updating their jukebox, pinball, 
and pool table inventories The future 
was, in fact, in the past. Once again, 
the industry was cherishing the very 
equipment that had made it successful 
for many years before video. 

The high-priced laser disc games 
failed miserably, dashing many hopes 
that a game would come along to 
save the industry. Now, more than 
ever, operators were beginning to 
realize that the equipment that would 
most likely help them were the stable, 
slow-depreciating pieces of equip- 
ment that had been there all along. 

The shake-out had reached, 
finally, to the manufacturer and 
distributor levels. There was the 
industry giant, Atari, falling into a sort 
of limbo. Its plans to consolidate to El 


Exidy took no chances, exhibiting strong product 
at both the AOE and ASI shows. 
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Paso fell through. Then Warner 
Communications sold the home 
consumer division. A shell of its former 
self, coin-op Atari moved back to its 
Sunnyvale headquarters. 

Stern Electronics filed for Chapter 
ll of the bankruptcy code; and 
Cinematronics, though successful with 
Dragon's Lair, continued under 
Chapter 11. And Pizza Time Theatre, 
under the leadership of Nolan 
Bushnell, filed for Chapter 1 1, thensold 
Bushnell’s new company, Sente to 
Bally with Bushnell as part of the deal. 

Williams Electronics closed for a 
summer hiatus but didn't open again 
until after the AMOA show; and Taito’s 
president, claiming there’s no need for 
the production capability available, 
announced plans to consolidate 
operations.Then Coca-Cola, parent 
company of Mylstar (formerly D. 
Gottlieb & Co.) closed Mylstar with a 
sudden announcement that surprised 
nearly everyone. 

Distributors found little solace in 
1984. Many closed branch offices and 
consolidated their operations. An 
employee of a closing 40 year old 
company, summed up, “Those videos 
just killed us.” 

Gray area games continued to be 
a major industry issue. “60 Minutes,” 
the CBS-TV news program featured a 
segment on the games. And towards 
the end of 1984 a US. Senate 
subcommittee held hearings to find 
out the extent of the problem. The 
federal government was getting 
involved. 

Play Meter’s annual” State of the 
Industry’ report was depressing. 


’ ot 


. 2h 


Industry collections had dropped in 
two years from a high of $8.9 billion to 
a mere $45 billion. The average 
weekly gross of video games was $53 
per week, a far drop from the industry 
peak of $140 in 1981. 

Numbers of arcades were 
dropping off almost as quickly as they 
had sprung up. New equipment 
purchases were scant. Amere 149,000 
video game purchases were made, 
less than the number of Pac-Man and 
Ms. Pac-Man games sold during the 
video game boom! 

The hope now is that the industry, 
having hit bottom, is ready to start its 
long climb back up. Now that the 
shake-out has taken its toll, operators 
are in a better position for the future. 
And manufacturers, who finally 
collided with the reality they helped 
create, are showing signs of trying to 
find out what operators need. That, at 
least, is better than in previous years 
where the manufacturers took a 
haughty position and flooded the 
market with their equipment. 

In ten years, the industry has come 
full circle. Scarred from its brief 
flirtation with celebrity status, there are 
many who would hang their heads 
and say the industry’s future is behind 
it. But the fact that there is still an 
industry, after all that has happened, 
Should serve as solace to those who 
remain. For the fact that some have 
endured is the single greatest 
testament that there will always be a 
need for the product and services this 
industry offers, just as long as there are 
people who need to be entertained, a 
quarter at a time. 


The war between AOE and ASI produced two lackluster shows. 
Here, ASI attendees have plenty of room to stretch out. 
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TEN YEARS 
OF 
COINMEN INTERVIEWS 


PART TWO 


January, 1981 
Chuck Arnold, Rowe Manufacturing 
“Those (operators) who have been around look back to 
when the Pong games first came out. There were a lot of 
operators who loaded up then, and they were sorry later. 
Some of them lost money, and some even went out of 
business.” 


March, 1981 
Sol Tabb, Florida operator 
“Cocktail tables open up so many different types of 
locations now that it’s hard to count them all. There (used to 
be) only the bar and grill, the luncheonette, and the sundry 
store. Today the number of location types is closer to 30 or 
40. That is how much the business has grown.” 


June, 1981 
Steve Issaacson, arcade operator 
“As far as the arcade operator goes today, I think the theory 
of rotation is dead. There is no place to rotate. There is 
nothing to rotate. If you are on top of the market and you 
have four, five or six arcades, you must buy the top games 
for those locations.” 


July, 1981 
Jim Mullins, Florida operator 
“The (AMOA) staff actively discouraged the nomination of 
people who have an independent bent and encourages 
instead people who can be controlled by the staff. I think if 
you look at the board of directors, you'll find it does not 
represent a cross section of the operators in the country.” 


August 1, 1981 
Randy Fromm, California technician 
“Many operators depend too heavily on their distributors 
for replacement boards and exchanges. But that's getting a 
lot better. The reason is many operators have managed to 
find at least one person (service technician) who knows 
what he’s doing.” 


September 1, 1981 
Al Rodstein, Pennsylvania distributor 
“The operator doesn’t really have to look so much toward 
switching games in locations anymore. They stay longer. 
They earn more money. I don’t think too many operators 
have injured themselves by buying too many hit games.” 


December 1, 1981 
Norman Pink, AMOA president 
“You keep asking if the AMOA is changing. Just look at the 
seminar topics at this years AMOA. Of course they’re not 
aS expensive as the ones you had in New Orleans 
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(Amusement Operators Expo). But the seminars are being 
geared to the changes in the industry.” 


April 15, 1982 
Jack Mittel, Taito 
“Some of the companies as we know them today will either 
not be in existance or will be reconstructed in a different 
manner, shape, or form by the fall of ’82. It is inevitable.” 


June 1, 1982 
Joe Kaminkow, Baltimore operator 
“First I play the game until I thoroughly understand it. If I 
play it three or four times and beat it, get bored with it, I’ll 
walk away from it. I also try to take a game on a 30 day 
consignment basis from the distributor. If it fails to be any 
good after 30 days, we'll return it and pay a usage fee.” 


August 1, 1982 
Frank Seninsky, New Jersey technician 
“I felt the manufacturers understood I was dealing with the 
good and the bad and trying to overcome the bad and make 
it a better industry.” 


December 15, 1982 
Leoma Ballard, AMOA president 
“Anything can go before the board. But there is a channel it 
goes through. It has to be put on the agenda before the mid- 
year board meeting—that’s when we study our new 
programs.” 


June 1, 1983 
Alan Saffron, promoter 
“He (Nolan Bushnell) always said to me, location, location, 
location (are the key factors in determining an arcade site). 
Research is also important. There are many details that 
have to be taken into account.” 


August 15, 1983 
John Farrand, Atari 
“I agree that no one can decide, say in August to launch 20 
new machines. That would be insane. But, if the operator 
does his job properly, only the manufacturer should suffer 
for launching too many machines.” 


October 15, 1983 
Bob Hasson, Oregon operator 
“Well, to be in the manufacturing business, I think it is 
necessary for them to have some locations to test 
equipment. But to own chains all across the country is more 
than they would need for testing purposes. What they have 
done is go too far.” 
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November 1, 1983 
Joe Peters, Texas distributor 
“The industry now finds itself with many a white elephant 
to get rid of with the oversaturation of equipment. I'm not 
saying video is dead, but it is a fact that video has declined 
considerably since last year.” 


November 15, 1983 
Sharon Harris, Philadelphia operator 
“I think some people still have a problem with it (the bad 
image that has plagued the industry). Sometimes old 
feelings are hard to get rid of. That's another reason I feel 
like the public relations aspect is so important.” 


December 1, 1983 
Wes Lawson, AMOA president 
“You are not going to satisfy all the people all the time. No 
one can do that. When they are talking about AMOA not 
doing everything it could, I think anyone who analyzed it 
would realize that AMOA cannot fight all the brushfires in 
all the hamlets. I don’t know what the members of AMOA 
are looking for that AMOA is not doing.” 


April 1, 1984 
Chat McMurdie, California distributor 
“I think people who operate those things (illegal card 
games) are exposing themselves to law enforcement...if 
you're going to take chances and try to sneak around the 
law, ultimately you're going to get caught.” 


May 15, 1984 
Tom McAuliffe, arcade operator 
“When we return to that uniqueness that initially attracted 
public popularity, we will be back on track again.” 


- SHINKAI INDUSTRIES INC. 
DRIVING FORCE 
WARNING 


The Driving Force® video game in 
any form is manufactured and copy- 
righted by Shinkai Industries Inc., and 
sold in the United States, Canada, Cen- 
tral and South America, exclusively by 
Magic Electronics Inc. 


Willful copyright infringement is a 
Federal Crime. Shinkai Industries Inc. 
fully intends to take all legal action nec- 
essary to protect its proprietary rights 
against all parties manufacturing and 
selling Driving Force® games, or 
games which imitate the Driving 
Force® game, and which infringe 
upon Shinkal's said proprietary rights. 


SHINKAI INDUSTRIES INC. 


USA LICENSE 
Magic Electronics Inc. 
1391 Park Avenue, Cranston, RI 02920 
Driving Force Trademark of Magic Electronics Inc. 
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August 15, 1984 
Bill Toohey, Jr., Tobacco Institute 
‘Tax increases (on cigarettes) definitely have an effect on 
cigarette vendors. If you have a one-cent tax increase on a 
pack of cigarettes, the price in the vending machine doesn't 
go up one-cent—it goes up in nickel increments.’ 


September 1, 1984 
Tommie Chatten, Texas distributor 
“I think the public has been exposed to old movies when 
every gangster was in this business, but it wasn't really that 
way then and it isn’t that way now. I think this business has 
cleaned up to where there are good professional business 
people.” 


September 15, 1984 
Steve Richie, game designer 
“With the exception of Dragon’s Lair and, to a degree, 
M.A.C.H. 3, I despise laser games and hold the 
manufacturers directly responsible for the slump the 
industry is in now.” 


December 1, 1984 
Dock Ringo, AMOA president 
“Any factory that is out to promote this equipment (video 
lotteries) to the state or national government or anyone 
else is in direct competition with our locations.” 


December 15, 1984 
Marty Cerin, Denver distributor 
“(Operators are buying) pinballs, jukeboxes, pool tables, 
but mainly they’re looking at the cost of machines more 
than ever before. We've gone back to basics.” 


Nevada Gaming Schools... . 


Because the competition Is 
rough out there 


Training Amusement Machine Technicians 


NEVADA GAMING SCHOOLS, INC. 
3100 Sirius Ave./Suite, P 881 E. Glendale/Suite p 
Las Vegas, Nevada 89102 Sparks, Nevada 89431 

(702) 873-2345 (702) 359-2345 
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Technical Topics 


MOS/FET & J/FET Circuit Design 
Lesson 8 &9: Hybrid Circuits 


and Oscillators 
PROGRAMMED TEST 


Editor’s Note: The material below is a serialization of the Kurz Kasch correspondence course for electronics, 
designed specifically for the coin-operated amusement industry. This course is copyrighted and owned by Kurz 
Kasch of Dayton, Ohio, and its reprinting is being sponsored jointly by Kurz Kasch and Play Meter magazine. This 
material is authorized for publication exclusively in Play Meter magazine. 


INSTRUCTIONS: The purpose of this test is to guide you step-by-step thru actual circuit design problems. 
Also, many of these tests will provide you with additional! design technique. Most important, these tests wil! provide 
you with a gauge to establish your degree of understanding of the material covered in the text. The test is programmed. 
Start at block one and then follow the numbered instruction associated with your answer. 


] 


A JFET can be coupled to a PNP transistor ina 
arrangement. 


a. Hybrid GO TO BLOCK 42 

b. Bipolar GO TO BLOCK 26 

c. Dual GO TO BLOCK 15 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 42. 
YOU ARE CORRECT! 


The NPN collector current, |., is related to the JFET drain 
current Ip in fig. 8-5 by 


a. R,/Rp GO TO BLOCK 20 

b. Rp/R, GO TO BLOCK 28 

c. Rp/R, GO TO BLOCK 13 
YOU ARE CORRECT! 


The condition between the amplifier and frequency selective 
network is 


a Ax B=-10 GO TO BLOCK 34 

b. Ax B=1 GO TO BLOCK 16 

c AxB=0 GO TO BLOCK 48 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 37. 
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6 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 28. 


7 


YOU ARE CORRECT! 
An application of a JFET-bipolar pair is in a 


a. High-input impedance 

unity-gain amplifier 
b. Differential amplifier 
c. Both of the above 


8 


YOU ARE INCORRECT! 


GO TO BLOCK 21 
GO TO BLOCK 27 
GO TO BLOCK 37 


Refer to the text and then return to BLOCK 44. 
YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 25. 
YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 16. 
YOU ARE CORRECT! 


Any mismatch in the gate currents of the JFET of Fig. 8-8 
ca a 
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a. Not affect the output 
voltage of the operational 
amplifier 

b. Cause the output voltage to 
increase 

c. Cause the output voltage to 
decrease 


GO TO BLOCK 31 
GO TO BLOCK 17 
GO TO BLOCK 43 


172 


YOU ARE CORRECT! 


You have completed the test for Lessons Eight and Nine. 
However; before starting Lesson Ten, think about any areas 
of these two lessons you may wish to review. Only when 
you feel confident about your understanding of the material 
covered, should you proceed. 


13 


YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 3. 

YOU ARE CORRECT! 

The total AC differential gain of the network of Fig. 8-5 is a 


product of the AC gains of the JFET stage and the NPN 
stage when it is assumed that the . 


a. JFET and NPN are matched 
to each other 
b. Collector and drain currents 


GO TO BLOCK 41 


are equal GO TO BLOCK 23 
c. NPN stage does not load 
the JFET stage GO TOBLOCK 3 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 7. 


16 


YOU ARE CORRECT! 


The oscillation frequency in Hz for the RC phase shaft 
oscillator of Fig. 9-2 is 


a. 207 RC GO TO BLOCK 10 

hb ADaN6RC GO TO BLOCK 35 

c. 1/RC GO TO BLOCK 29 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 1717. 


18 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 31. 
48 


19 ; 

YOU ARE INCORRECT! | 

Refer to the text and return to BLOCK 47. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 3. 


2\ 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 7. 


22 


YOU ARE CORRECT! 


An advantage of the hybrid JFET-PNP configuration is 


a. Low power consumption GO TO BLOCK 39 
b. Low input impedance 

and high output impedance 
c. High input impedance and 


low output impedance 
23 


YOU ARE INCORRECT! 


GO TO BLOCK 46 


GO TOBLOCK 7 


Refer to the text and return to BLOCK 14. 


24 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 35. 


25 
YOU ARE CORRECT! 


The DC bias current in each of the matched devices in the 
JFET-NPN differential amplifier of Fig. 8-5 is stabilized by 


GO TO BLOCK 45 
GO TO BLOCK 14 
GOTOBLOCK -93 


a. Aconstant Ve¢ 
b. A DC feedback loop 
c. The bias on Q; 


26 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 17. 


y Hf 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK /7. 
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YOU ARE CORRECT! 


In the past, JFET’s have not been used too much with 
integrated circuit operational amplifiers because they 


a. Could not be built on the 


same substrate GO TO BLOCK 47 
b. Did not have high enough 
input impedance GO TO BLOCK 38 
c. Were not stable enough GO TOBLOCK 6 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 16. 


30 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 35. 


3] 


YOU ARE CORRECT! 


IGS 


Y 


A FET is an advantage ina low frequency oscillator network 
because the FET 


a. Supplies gain GO TO BLOCK 40 
b. Does not draw current GO TO BLOCK 18 
c. Does not load the frequency 

selective network GOTOBLOCK 4 


32 


YOU ARE INCORRECT! 


PLAY METEE 


Refer to the text and then return to BLOCK 44. 


33 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 42. 


34 


YOU ARE INCORRECT! 


- 


(on jo 
Refer to the text and return to BLOCK 4. eae 

35 ADVERTIS 

The LC MOSFET oscillator has a frequency of oscillation in 


YOU ARE CORRECT! IN 
Hz of —____ DELAY 
-_ jiieiaaiats a 1] & 4 
L, 
b. a GO TO BLOCK 30 


; 504/488-7003 


@ 2QnVil, SLC GO TO BLOCK 44 
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YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 47. 
YOU ARE CORRECT! 


Assuming that 9mB6’ is very large, the voltage gain of the 
hybrid JFET-PNP amplifier of Fig. 8-2 reduces to 


a. 7+ He GO TO BLOCK 25 
Rs 
Rs 
b. 1+ ea GO TO BLOCK 49 
Cc 
a | GOTOBLOCK 5 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 28. 
YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 22. 
YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 317. 


4] 


YOU ARE INCORRECT! 
Refer to the text and return to BLOCK 14. 
YOU ARE CORRECT! 


The expression for B in the hybrid JFET-PNP configuration 
is given as 


a 7+8 GO TO BLOCK 33 
Ro 

b. Rath GO TO BLOCK 22 

C. Im RB GO TOBLOCK 2 


43 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 1717. 


44 


YOU ARE CORRECT! 


Capacitor values for the JFET RC phase shift oscillator can 
be chosen small for a given frequency of oscillation because 
the 


a. Resistor values can be made 
quite large 

b. Resistor values can be made 
quite small 

c. Value of supply voltage is 


smaller 
45 


YOU ARE INCORRECT! 


GO TO BLOCK 12 
GO TO BLOCK 32 


GO TO BLOCK 8 


Refer to the text and return to BLOCK 25. 


46 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 22. 


47 


YOU ARE CORRECT! 


The basic advantage of using a JFET on the front end of an 
operational amplifier is to 


a. Allow different supply 
voltages to be used 
b. Reduce the output impedance 
of the operational amplifier 
c. Increase the input impedance 
of the overall amplifier 
48 


YOU ARE INCORRECT! 


GO TO BLOCK 36 
GO TO BLOCK 19 


GO TO BLOCK 77 


Refer to the text and return to BLOCK 4. 


49 


YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 37. 


MARK YOUR CALENDAR! 


AOE March 29 - 31 
New Orleans Sheraton Hotel 


52 


PLAY METER, February 1, 1985 


The Answer 


Game Operator's Corp. of 
Wichita, Kansas, is marketing 
through its distributor network a 
convertible, universal video game 
system called The Answer. It is 
available in either upright or cock- 
tail table. 

Said Ronald Cazel of Game 
Operator's Corp., “The Answer is 
the ultimate in simplicity, combined 
with the most sophisticated soft- 
ware capabilities. Adaptable to 
either PC board or laser disc, The 
Answer features the ease of con- 
vertibility. 

“An operator just has to pull out 
the monitor and turn it from hori- 
zontal to vertical. It’s easy, and 
anyone can be trained to make the 
change in just a few minutes. The 
software possibilities are unlimited,” 
he added. “The owner can utilize any 
software or laser disc program 
available—or even design his own 
program.’ 

Game Operator’s Corp., recom- 
mends that only licensed, copy- 
righted software packages be 
utilized in The Answer. Game 
Operator's Corp., he said, uses only 
licensed software packages. 

For additional information, call 


Gary Owen, 316/722-2193. 
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He ANSWER | 


Zangus & Esh 


Funai/ESP of Las Vegas is offer- 
ing two new laser disc game conver- 
sions for Interstellar or any pioneer 
laser disc player LDV 1000 or 1001. 

The two new laser conversion 
games are Zangus and Esh. 

Zangus is a space battle game 
with some animation and computer- 
generated graphics similar to 
Interstellar. A boy becomes a space 
soldier in this game and travels 
through space looking for the planet 
Zangus. 

The player has to battle a dark 
military troop. Also, the player has 
to confront flying obstacles and 
meteorites. 

Esh, a cell-animated laser disc 
game, allows the player to travel 
through more than 20 colorful 
scenes to rescue a princess from the 
evil emperor Esh. To rescue the 
princess, the player encounters 
numerous dangers and must defeat 
unusual creatures. 

The company also announced 
that it is developing interface con- 
version boards for M.A.C.H. 3 and 
other laser disc games that do not 
have a pioneer LDV 1000 or 1001 
laser disc player. 
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Cinematronics has introduced 
Info-mania/Reflex, a solid oak 
swivel countertop game that’s also 
available with an optional oak 
pedestal base. 

The game offers a player selec- 
tion between two games. One game 
‘tests players’ eye-hand coordination. 
A second game tests all-round 
knowledge of sports, movies, music, 
and television. 

Both versions include one- or 
two-player features and have addi- 
tional points for responding quickly. 

The El Cajon, California factory 
has promised that two additional 
games will be introduced soon. 
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Freeze 


Cinematronics has introduced 
Freeze, a video game that’s available 
in dedicated or conversion kit for- 
mats. 

Game play features an ice planet 
in an unchartered galaxy where the 
player must descend into the 
planet's underground caverns to 
capture a new Mondo-Crystal to 
repair and repower his spacecraft. 

The player must keep moving at 
all times to ward off the deadly cold, 
battle ice throwing Freeze-a-Bites 
and winged Freeze-a-Bats and other 
subsurface inhabitants. 

Propelled by a jet backpack pro- 
pulsion unit and equipped with a 
flamer to blast through ice walls, he 
must then return to his ship to blast 
off again. 

The game offers selectable 
options, including two difficulty 
levels for the start of the game anda 
complete hardware diagnostic check 
switch. 


Magic 
introduces 
new games 


Magic Electronics of Cranston, 
Rhode Island has introduced two 
new conversion kits—a driving 
game to convert Pac-Man games 
and a pool table video for Donkey 
Kong and Donkey Kong Junior 
games. 

Driving Force, the driving game 
kit, converts Pac-Man games with 
an exciting driving game concept. 

The kit comes complete with a 
header, monitor plexiglass, and a 
complete front panel. 

The company’s other offering, 
8-Ball Action, is a pool table game 
designed to convert old Donkey 
Kong and Donkey Kong Junior 
games. 

This kit comes with a module 
and a series of ROMs to add to the 
original board. 

Both games are available through 
local distributorships. Operators 
may also call Magic Electronics at 
401/946-2010 for referral. 
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CLASSIFIED 


ADVERTISING 


DONT BE 


CHEAP 
WITH MONEY 
JUST MAKE MORE! 
(WITH US) 


LA'S BEST SHOP 
EAST-WEST CONVERSIONS 
SALES and SERVICE 
818-768-7715 
TSUN VALLEY, CALIFORNIA 91352 


Service expertly and reliably 
done on all coin operated 


games. Boards repaired, games 
converted, kits installed. 
Contract rates available. 
Arcade a specialty. Call by 
beeper 718/241-4717 Unit 674 
or write: 
JACK GUARNIERI 
SERVICE COMPANY 
Box 155, Brooklyn, NY 11236 


WANTED 
USED PC BOARDS 


CALL FOR QUOTES 


Eldorado Products Ltd. 
14816 Main Street 
Gardena, CA 90248 


213/516-9525 
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CAROUSEL : 


12 horse aluminum 18’ 
diameter canopy @ 16’ 
diameter base @ light and 
sound system ®@ 1 year old. 


~ 


PAYPHONES—$55 
As extensions or add kit to require 
coins $98. Or ready to profit from 
$295. Genuinely F.C.C. registered! ae 
Our electronics has been usedin5 = ¥ co4 
other manufacturers. Free 911, § 
timed calls. Also, expecting entirely 
self-programmable long distance 
unit. 608/582-4124 anytime 
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Complete with accessories. 
Runs on a 208. 
$19,950. 


Contact 
Mark Madura 


Yellow Brick Road 
455 LaJolla Villiage Drive 
Space E-21 
San Diego, CA 92122 


619/452-1000 


La aacaaaaaaaaaeacaeacacacceccccccecccccccecccrct}c3dzZ CE 


LARRY CAPLAN SIGN CO. 


P.O. Box 218 
<<¥y Reisterstown, Maryland 21136 


Our Prices Cannot Be Beat! | 


$35Q°° 
Hus Proight 


ALL LIGHT 
BULBS 
00.00 DEPOSIT 


301-833-5941 


Without Arrow $300.00 


MMMM ALLL LLL Mbdisidddidhdddddhdddddccaaaaaihnnnn 
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“DON’T FORGET” 
VIDEO WARE Stocks the World’s 
Finest 110 Volt and 220 Volt 
Power Supplvys!! 


Made by Sony. . .(YES! The same Sony who 
makes great T.V.’s and other video components) 


VIDEO WARE 


600 Clover St., Los Angeles, CA 


213/225-1337 


SIDMISSAAASAAASASSALAALLLLLLS SSS SE 
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CONVERSION KITS 


Driving Force 
$495 


10 Yard Fight 
$545 


Pro Golf 
$345 


Tag Team Wrestling 
$395 


Bomb Jack 
$595 


Hockey/Sega 
$695 


Vulgas 
$495 


Mad Crasher 
$695 


Champion Baseball 
$245 


Mikie 
$495 


Motorace USA 
$395 


Exerion 
$395 


Mr. Do! 
$295 


Mr. Do!’s Wild Ride 


Northern California’s 


Video Connection 
PRICE BUSTERS ON: 
Conversion Kits & PCB’s 


Mr. Do!’s Wild Ride 

Nintendo Mario Bros. 
Nintendo Donkey Kong III .... 
Time Pilot ’84 

Jr. Pac-Man 

Exerion kit 

Mr. Do!’s Castle 


Cloak & Dagger 
Complete Joust kit 
Centipede or Pac-Man Bd. .... 169 
Greyhound 4 in 1 Poker 
Jungle Hunt 
(for Elevator Action) 


BUY e SELL ¢ TRADE 
VIDEO CONNECTION 


930 Jeffrey Lane, Dixon, CA 95620 


916/678-5189 


WANTED 
Red plastic shooter guages as on Gottlieb 
pinball machines of the ’40s & ’50s. Will 
pay $10 each. Always interested in older 
pinballs or parts. R. Conger, 1947 Coffee 
Lane, Sebastopol, CA 95472, 707/823-7532. 


GILL AAALAALAAAMANAAAA Dod 


ATTENTION 
ARCADE 
OWNERS 


Ride Simulator (SR2) 

Doron Precision Systems 
in excellent condition. 
Originally $85,000— 
only asking $25,000 

Two complete 8 car remote control 
systems by Alter Enterprises 
in good condition. $15,000 each. 
Originally $25,000 each. 


SOUTHERN 
AMUSEMENT CO. 


4530 E. Virginia Beach Blvd. 
Norfolk, VA 23502 


804/855-1951 
Attention: Joseph Vita 
SALSDISCIABAAAAAADAADAAA d&g «A 
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TONY’S VENDING SERVICES 
Can't find Seeburg parts? 

We have black and gray boxes, amps, 
and control centers at reasonable prices. 
Call: 201/945-5803 
7-D Abbott Ave., Palisades Pk, NJ 07650 


INVENTIONS WANTED OR MISC. 
Inventions, ideas, new products wanted! 


$495 
Mr. Do!’s Castle 
245 


Boxing 
$495 


Time Pilot ’84 
$395 


Major Havoc 
$395 


Hyperspots 
call 


Track & Field 
$395 


¥AA 


Engineering 
P.O. Box 1194 
Lavergne, TN 37086 


615/793-9142 or 
615/793-2423 


Telex: 


534623 YARBRC 
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Industry presentation/national expo- 
sition. Call free 1-800/528-6050. Ext. 831. 


After the Video Boom! 


Many people made millions of 
dollars because of the great de- 
pression. 

Learn different techniques on 
how to take advantage of the de- 
pressed video game industry. 


(CSSSPSLSLILLAIOPAADAAABPAHAA AA AAD 


WANTED 


Lucky Crane @ Boom Balls 
Philadelphia Skee-Balls @ Triple Crane 
Whac-A-Mole @ Muppet Video 
Hydraulic Kiddie Rides 
Midway Shuffle Alley B/W 


Send $10 ae Also looking for “The Game” and 
| $2 shipping & handling to: “Jacks to Open” pins 
VIDEO SUCCESS M&P Amusement Co. 


P.O. Box 47752 


| 717/848-1846 
San Antonio, TX 78265-7752 


SSSISSALISASADASADSASAS AS AA A 


TOTAL SATISFACTION WITH OUR 
VARIOUS VIDEO GAME P.CB’s 


All with the best prices, top quality, huge quan- 
tity, high reliability and fast delivery. That adds 
up to Total Satisfaction. Contact us right away: 


HYUNDAI INDUSTRY 


197, 3KA, Eulchi-Ro, Chung-Ku, Seoul, Korea 
Phone: 265-2764, Tlx.: K29617 PHILCO Fax: 274-2846 
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Two Ice Coid Beer machines on location WANTED Adirondack Arcade & Snack Bar 
$400 each, 2 for $700. One Tonk-A-Phone _ Pre 1967 pinball machines and new electro- | Assets: $70,000 in equipment, low 18 year 


top of the line $500. Joe Baldassari717/- = mechanical pinball machines. fixed lease. Sale price $50,000 plus lease. 
348-1128. Call Rob at Buy with tax credit and depreciation. 
216/369-1192 813/996-2843. 


VIDEO’S (ADULT) V.H.S. or BETTA $25 
ea., $19 ea. Dz., $15 ea. lot of 50. Send 
M.O., Mr. Video Box, 701 Highstown, 
NJ 08520. 


PLAN TO ATTEND AOE 1985 


CONVERSION KIT EXPERTS 
CONVERSIONS MADE SIMPLE & FAST 


2 
CONTROL PANEL ROS e Will cut conversion kit installation 
FLIP-OVER ASHTRAY by as much as 75%. 


Your phone call any Monday will give ¢ Requires no technical expertise. 
you one free A-1 Cup Holder with an Almost anyone can do it. 
order of five (5) or more Ash Trays! 


A-1 PRODUCTS CO. FREE QUICKIT with purchase of any of our 
333 N. Queen St., Kinston, NC 28501 conversion kits! 


it 527-8241 Featuring—Super Basketball ¢ VS. 10-Yard Fight ¢ Bomb Jack 
Road Fighter ¢ Megazone @ Regulus 


Ask About Our Kit Closeouts! 


BERBER RE RRERERERERE EES 
USED POOL TABLES 


Three U.S. Billiards 3%’ x 7’ @ Two U:S. Only available through: 
Bards x8 © One Dynamo 3x7" « M.H. ASSOCIATES 
Price as SS crane lot. Conversion Kit Specialists 
“ORCae sora” | Re 1 BO) So rrre mS 
* Patent Pending . 


Video Ware, Inc. Es El Mayor Exportador 
De P.C. Boards En Toda Latino America!! 


Mas De 3,000 P.C. Boards En Stock! 


Elevator Action Track & Field 
10-Yard Fight Champion Baseball 
Time Pilot Power Supply 7AM Bomb Jack 
Mario Bros. (220-110V) Pac-Man dr. 
Moon Patrol ...Y Muchos Mas! 


Le Ofrecemos Los Mejores Precios Y Servicio 


@ Cada P.C. B controlado antes del envi 
Vendedores de hobla hispana 
Tegnicos de habla hispana 
Squematicos completos 

Despacho immediato!! 


VIDEO WARE, INC. 


600 Clover St., Los Angeles, CA 


213/225-1337 
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Preguntar 
Por Ceclilia 


INFINITY 1 


The Game Of A Thousand Faces! 


NEW GAMES COMPLETE $495 (F.O.B. Chicago) 
KITS—While they last! Call for 1985 kits 
All laser Games Available from $495. Call for current prices!!! 


Time Pilot 
Cloak & Dagger 
Mr. Do!’s Castle 


BurgerT ime 

King Tut 

Tag Team Wrestling 
10-Yard Fight 
Seicross 

Ring Fighter 

Crystal Castle 
Major Havoc 


* PC BOARD ONLY 


PROM 8200 PROGRAMMER 


Bi-polar E PROMS, up to 256K 

e Write your own program & replace your 
own IC’s. 

Intelligent programing algorithm, 20 seconds 


ee” 


needed only to finish 2764 copy. 

Check, Verify, Read, Write, and Modify the 
PROM/EPROM in the programming mode. 
Examine, Alter, Move, Fill, Upload, and Down- 
load the memory contents in the data mode. 
32Kx8 dynamic RAM buffer with powerful 
memory handling capability from keyboard. 
Allows data transfer/combine/separate from 
one PROM/EPROM type and size to another 
PROM/EPROM type and size. 

One RS232 port, for linking to the computer to 
upload/download data. 

Simple to operate, over current indication, 
automatic check-write-verify sequence. 

Fully portable for field or in-plant use. 
One full year guarantee. 


~ 312/280-7610 
HOFFMAN INTERNATIONAL 


600 N. McClurg Ct. Ste. 309, Chicago, IL 60611 
Telex: 280208 Hoffmn. Int. Cgo. 


PAY PHONES | 


—mean— 


PROFITS 
S$S$SSS 


FEATURES: 
e Easy to Install 
e Access MCl/Sprint 
e Instant Cash Flow 
e Touch Tone 
or Rotary 
e Takes quarter/dimes 


IDEAL FOR: 


e Vendors 

e Restaurants 

e Service Stations 
e Lounges 

e Stores 


Dealer & Distributor Programs Available 
For Information 


EMPIRE LIBERTY TELCO 
(612) 471-0143 
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COIN & TOKEN WRAPPERS 
Contact for Samples/Prices 
ARMSTRONG SERVICE 


10414 Stone Court 
Cincinnati, OH 45242 


PRIS 
e 35 NEW Sticker Designs 


e Call or write for our 
NEW COLOR BROCHURE 


187 CR 250 e 


SA OPPORTUNITY 
€ 
ker 


TiC STICKER VENDOR 


¢ Proven money maker 

e Kids find 'em irresistible 
e Financing plan available 
¢ Cail for prices 


H|-COUNTRY MANUFACTURING, 
DURANGO, CO 81301 


REPAIRS 
Fast-Reliable 
Video @ Pinball @ Jukebox 
Expert PC Board Monitor Power 
Supply Repair @ Conversion Kits 
Installed @ We also repair home 
computers. For fast reliable service call 
Sun Amusement Co. 
2105 S. Hardy Dr., Suite #15 
Tempe, AZ 85282 ® 602/955-3178 
In AZ 1-800/551-9767 
Outside AZ 1-800/821-7493 


ROUTE 
CLEARANCE SALE 


Centipede 
Ms. Pac-Man 


Dragon’s Lair 
Moon Patrol 
Burger Time 
Monaco GP (cab) 
Rowe CTI-1 (w/$1) 
National Cigarette (800 
crown line price up to $1.75) . 275 


B & B VENDING 
1560 Edison St., Dallas, TX 75207 


(214)747-0041 


Offices in Dallas, Midland / Odessa, 
Amarillo, and El Paso 


ARCADE GAMES 


Williams Ringer upright ........... $650 
Bally classic Skill Roll nickel upright $750 
Klopp DE-1 electric coin counter. . .$300 


Call R. Kanold - 805/987-1701 


INC. 
¢ CALL COLLECT 303/259-3889 
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DO YOU WANT A WINNER? 


Here it is! 


8-BALL ACTION™ 


Its priced right to give you phenomenal returns on your investment! 
Its a simple conversion that enables you to quickly and easily con- 
vert those old 
Donkey Kong and 
Donkey Kong Jr. games 


NO WIRING OR SOLDERING 
Don't Miss Out— 
Remember Birdie King 

Most operators waited and waited and waited and missed a lot of 
action with their indecision. 

This 8-BALL ACTION™ game appeals to the same type of 
player. Its an aggressive, competitive exciting sporting game. The only 
difference: 

Birdie King $2300 
8-BALL ACTION UNDER $400 


Montgomery Vending 
P.O. Box 3263, 820 Elmwood Avenue, Providence, RI 02907 
401) 946-2077 OR 946-2070 


RESERVE 


HI-TECH 
COIN MACHINE 
DISTRIBUTOR, INC. 


1887 State Fair Blvd. @ Syracuse, NY 13209 § 


315/635-6146 


Sales @ Service 
Buy @ Sell ¢ Lease @ Trade 


1985 
AMUSEMENT OPERATORS EXPO 


Roc n’ Rope Rally X Pac-Man 
MARCH 29-3 1 Phoenix Lady Bug Amidar 
Zaxxon Kangaroo Frogger 
NEW PRODUCTS Donkey Kong Scramble Tunnel Hunt 
Defender Galaxian Qix 


OPERATOR ORIENTED SEMINARS 


Champion Baseball kits — $350 


24 Hour Turn 
Around Service 


DISTRIBUTORS PREVIEW 
INDUSTRY EXHIBITS 


SHERATON 
NEW ORLEANS 
CALL 
504/488-7003 


Latest Conversions @ Best Prices! 
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AN OPEN LETTER 
FROM VIDEO WARE, INC. 
TO WICO CORPORATION 


October 26, 1984 


TO: Max Wiczer 
Chairman of the Board 
Wico Corporation 
6400 West Gross Point Road 
Niles, IL 60648 


Dear Mr. Wiczer: 


In various September, October and November, 1984 
issues of Play Meter magazines Video Ware advertised and 
offered for sale Wico trackballs. 


This is to acknowledge that the trackballs offered in 
the advertisements were not trackballs manufactured by, for 
or under the direction of Wico, nor were they purchased 
from Wico. When we discovered these trackballs, purchased 
by Video Ware in a liquidation in the United States, were not 
Wico trackballs, which was prior to formal notification from 
Wico, Video Ware changed its advertisements deleting any 
reference to Wico. 


We apologize for any confusion or problems this may 
have caused Wico, Wico’s customers and Video Ware’s 
customers. Upon request and return of the trackballs, Video 
Ware will offer a complete cash refund to whomever pur- 
chased any of the aforementioned trackballs from Video 
Ware. 


Very truly yours, 

John W. Hibbs, Owner 
VIDEO WARE, INC. 

600 Clover Street 

Los Angeles, California 90031 
DVS 225-1337 
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FOR SALE 
Bat 2000 Alcohol 
Breath Analyzer 


Alpine Ski 
Super Pac-Man 
marquee & panel glass 


David Allen Enterprises 
leave message - 904/376-0559 


WANTED 
Gottlieb’s Spin Wheel and Aquarius pin- 
ball machines. Must have excellent 
playfield and backglass. Also buying 
other mechanical pinballs and parts. 
Thomas Teeter, 1300 Parker #105, Austin, 
TX 78741. 


REINCARNATE IT 


CHECK EAST-WEST FIRST 
LA'S BEST SHOP 
EAST-WEST CONVERSIONS 
SALES and SERVICE 
818-768-7715 
SUN VALLEY, CALIFORNIA 91352 


Dick Needleman 
regional sales manager for Atari 
announces showing of all Atari's 
new products and new systems 

at 


NEW ORLEANS NOVELTY CO. 
3030 N. Arnoult Road 
Metairie, LA 
on Friday, February 15, 1985 
9:00 a.m. throughout the day 


Among games being shown are: 


Marble Madness along with Indiana 
Jones and the Temple of Doom 
comprising System I. 


Also Paper Boy & System Il. 


In Addition, the new Star Wars 
conversion kit, The Empire Strikes 
Back will be shown. 


REMEMBER THE DATE 
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VIDEO WARE 


HAS THE LOWEST PRICES IN AMERICA FOR 
LEGAL P.C. BOARDS AND CONVERSION KITS 


Bombjack from $595 
TOP FORT OP 
MONEY MAKING PIECE 


Ten Yard Fights from $549 
UNQUESTIONABLY A WINNER! 


Flevator Action 
STILL TAKING 
EXCELLENT MONEY 


Baseball 1 & Il 
CALL FOR LATEST 
SPECIAL PRICES 


Motorace USA 
MAY BE BEST BUY 
IN THE HOUSE 


Champion Boxing 
NEW FROM : 
COIN 2SEGA Exerion 
OUTSTANDING MONEY MAKER 
AT ANY PRICE 


CUSTOM MADE PANELS AVAILABLE TO 
RETROFIT OLD GAMES IN MINUTES. 
TURN THOSE OLD STERN, CENTURI, NINTENDO 
AND PAC-MAN MACHINES INTO NEW 
MONEY MAKERS IN MINUTES! 


CALL FOR LATEST INFORMATION 
213/225-1337 
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Here’s All You Need To Know About 


BOMBJACK 


WHAT THE OPERATORS ARE SAYING: 
“  Wwe’ve had BOMBJACK out for over eight weeks, and all collections do is 
keep going up...right past Punch Out!! and Spy Hunter.” 


—Gary Kraayenbrink, Soo Valley Vending, Sioux Center, lowa 


“We have BOMBJACK right besides Karate Champ and collections are 
running neck and neck...” 
—George Hamilton, Terminal Vending, Camden, New Jersey 


“Send me three more kits. The three | have are now taking more than $160 a 
week and CLIMBING!”’ 
—Ralph Jernigan, Minit Martfoods, Bowling Green, Kentucky 


“Judging by returns in my own place, I’d say BOMBJACK has a shot at being 
the number one game in 1985.” 
—Gene Lewin, Pinball Plus, Burbank, California 


“We’ve got Ten Yards, Karate Champ, Super Basketball, Punch Out!!, and 
M.A.C.H. 3...and BOMBJACK is starting to eat them all, one by one, week by 
week.” 

—A| Pugh, Pugh Operations, Portland, Oregon 


WHAT GAMES WILL BOMBJACK FIT INTO BEST: 


Any vertical raster scan game, but especially, FROGGER, ZAXXON, 
KANGAROO, DONKEY KONG, DIG DUG, PHOENIX, SCRAMBLE, 
GALAXIAN, RT. 16, VANGUARD, and CHALLENGER. 


ARE CUSTOM MADE VIDEO WARE KITS AVAILABLE? 


YES. Our custom kits and universal wiring harness are available for many 
games. Please call for latest information. 


HOW MUCH IS BOMBJACK? 


Prices start as low as $595. Call for more complete price and kit information. 


VIDEO WARE—sole and exlcusive agent and distributor in North America 
for BOMBJACK, from Tehken, Tokyo, Japan 


600 Clover Street @ Los Angeles, CA 90031 
Telephone: 213/225-1337 @ TELEX: 295379 TABLEVISION 
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DISTRIBUTORS WANTED 

® Buy direct from factory at whole- 
sale prices 

@ Protected territories available 
for stocking distributors. 

@ Factory lead service from ad- 


516/379-4719 


SORT & COUNT 
.~COINS FAST 


COIN COMPACT REUSABLE 
SORTER COUNTER COIN 
PACKAGER i Ki PACKS 


Northern California’s 


Call For Prices © We Buy Used PC Boards 


“NEW DEAL” Distributor 


Cal Distributing 


December Specials 


vertisements. Karate Champ II .. $ call Hyper Sports Kit ...$ 655 
e Eira seeah Pole Position Il kit.. 395 Do! Run Run Kit... 695 
@ Stop D.WI. with our electronic 10-Yard Fight .....- ok Super Basketball .. call 

Breath Alcohol Scanner. Used Games 

Call or write today! : ’ ere Birdie King Wf 2.425. $1495 
Horizon Distributors, Inc. ee Fre Galaga... «2... 795 
P.O. Box 7095, Freeport, NY 11520 se alte Track & Field ...... 


ALL GAMES LOCATION READY 
Excellent Pinball Selection 


CAL DISTRIBUTING 


2471 D Autumnvale Dr., San Jose, CA 95131 


408/946-GAME 


(408/946-4263) 


FOR SALE 


NADEX plastic coin equipment and reusable 
coin packs provide today’s best value for small 
volumn coin handling. FREE TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 


NADEX Industries Dept. 84005 
220 Delaware Ave., Buffalo, NY 14202 


Kiddie Ride Route established six years. 


Servicing Hawaiian Islands, no competi- 
tion. Grossing $150,000 and growing. 
Selling for $450,000. Will finance or sell 
part. Call Sam, person-to-person 808/ 
822-1701. 


Two like new Little Casino I] poker games. 
Approximately 240 plays and 600 play on 
each respectively. Tabletop models with 5 
different games to paly on each. $1,100 ea. 


RESERVE 
YOUR 
BOOTH 
NOW! 


Je 


MARCH 29-31 


NEW PRODUCTS 
OPERATOR ORIENTED SEMINARS 
DISTRIBUTORS PREVIEW 
INDUSTRY EXHIBITS 


SHERATON 
NEW ORLEANS 


CALL 
504/488-7003 
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firm. Call Richard Harder, 715/635-8808. 
—_————— SUS. 


Do you have 
PAC-MAN tables, or 
DONKEY KONG tables? 


WE have the kits 
to convert them. 


DRIVING FORCE” 


and 
EIGHT BALL ACTION” 


Montgomery Vending 
P.O. Box 3263 

820 Elmwood Avenue 
Providence, RI 02907 


401/946-2077 or 946/2070 
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BIO-RHYTHM TICKETS 


— IN ROLLS — 


COMPATIBLE WITH BOTH DESTRON 
AND COMPUNETIC MACHINES. 


NO MORE PROBLEMS WITH 
TROUBLESOME FANFOLD TICKETS. 


PRICES & VOLUME DISCOUNTS AVAILABLE BY CONTACTING: 
DESIGN BUSINESS FORMS, INC. 


200 W. MONROE STREET 
CHICAGO, IL 60606 
(312) 263-1569 


SPO POPP PPPOVV Y 


TRIPLE DRAW 
POKER 
Hi-Lo/Double-Up 


(Amusement Only) 
Plugs In To Galaxian, 
Frogger, Moon Cresta, 
& Others... 
® Complete kit only $239 
e C/T kit $225 
e Kit & Galaxian 
Board $289 


Simple plug-in conversion, no solder- 
ing or cut traces on PCB. Complete 
kit; sub-board & software, marquee & 
overlay. 


* SPECIAL * 


Trade in your color PC Board for a 
poker kit on a Galaxian Board. 


ee INVESTMENT OPPORTUNITY ONLY $239 
PH OTO Six coin-operated alcohol breath analysis 
machines. Originally cost $2,500. 
WE BUY AND SELL Will take $1,000 or best offer. Peds awe 


CALL: 318/387-8877 
930 Jeffrey Lane, Dixon, CA 95620 


916/678-5189 


OOOO POO POPOV OV VY 


CHEMICALS, FILM, PARTS 
BEST PRICES GUARANTEED! 


ED HANNA 
PO Box 290777. Davie. Florida 33329 


305/474-5888 


WANTED 
Old jukeboxes, slot machines, trade sim- 
ulators, gumball machines and parts for 
above. John Johnston 718/833-1406. 


ALPHA-OMEGA SALES 
1000’S OF GAMES @ QUALITY GAMES @ LOW PRICES @ EXPERT ADVICE 


Lowest Prices on the Hottest Kits 

Super Basketball ¢ Konami Road Fighter ¢ Mad Crasher @ Hero 
(Donkey Kong & Jr.) $319 @ Empire Strikes Back @ Super Punch Out!!¢ 
Do! Run Run @ Seicross $495 @ Mr. Do!’s Castle $345 @ 
Track & Field trackballs 
New Pins 

The Games @ Jacks to Open @ Touchdown @ Af-Tor @ E] Dorado 

New Games (call for latest deals) 

Over/Under coin door assemblies - $45 complete 


LOCATION-READY SPECIALS - Take “as is working” get a discount 


Ait HOCKEY vi s.ceeene caus $1495 > Fanky Mallootte..s cus. « <y- 199s (MSRP CCVIAR oo et os os ox $90" SON ONS 3 fad wee ckaehs 895 
Cocktail tableSicu,. gs + «eck Gall Sat@atl Guess .fs0 3s weeks? VSS) UNAS, Sas ee ee ees 795 Tag Team Wrestling ....... 895 
CHERS: 34 ak ee 1295 Games for conversion Pyiricty CRUE «dé cee. oie ee 8 2 se ZIGS . MM Stab cas casushat lt sae: 795 
Crossbow -.5.5.07 50 eee: 1995 COMPIEIE as HS... Fc 6: 208 PT es cu ao acs este 595 Video Juke Rowe ......... 4795 
Dragon's Lait <c...450. es TO ER aC dia ge 1 fa ae oe es 795 ROWE BGs25 fhe kak sos 1605: — ZOOREEDED 35k he we 695 
FAN. 29a tues oe oe ae 995 
PINBALLS — MANY MORE 

Cavemalt :..u00uts5s ocean ots MISS ne ee harwie ew 350° JORKer POKES as a owas 105.) 4, SBANEOESY: os ru eo eee 895 
CEUMGOWN 6.255. ae 395 Mr. & Mrs. Pac-Man ...... BOS. > SHVETORD 6524s vue hs BGS. “Stet a NS sey | Gee tw 295 
rand Saisie... tw oo ae 795 CO" BENE SAQQUESt 4a + nosh O05 TST EB, ievigced cis rth Sows BAG TEN SS ae PAT cs oe We ees 1295 
Hulk’. hiss eee eee 395 


Be Part of Our Operator Family 


On Prepaid Location—Ready Orders—We'll 
Split the Freight (Min. $1000) 


6 Sutton Place @ Edison, NJ 08837 
CALL JOE or FRANK @ 201/287-4990 
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| Video Ware 


Announces 
that it has bought 
the entire stock of 


Mikie™ complete factory 


kits from Centuri 
8 


Call immediately for 
latest price quotations. 


Video Ware, Inc. 


600 Clover St. © Los Angeles, CA 90031 


213/225-1337 
Telex: 295379 Tablevision 
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Another Big Winner 
from 


THE MOST HEAVILY TESTED KIT EVER OFFERED 
TO OPERATORS 


Once again we give you the ultimate conversion. 
NO WIRING — NO SOLDERING 


Just plug in and start earning with the kit that will become the 
one all other kits are measured by. 


HERO 
INTHE 
CASTLE °: DOOM 


CROWN VENDING CORPORATION 


111-59 44th Ave. @ P.O. Box 19 @ Corona, NY 11368 @ Telex 509034 CROWN NY 


718/592-7070 


HERO: for Donkey Kong & Donkey Kong C/T — only $319 
HERO: for Donkey Kong Jr. & Donkey Kong Jr. C/T — only $319 
HERO: for use with the CVS Conversion System — only $275 
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TONK-A-PHONE, INC. 


P.O. Box 388, Spring Park, MN 55384 
the recognized leader 


PRESENTING THE ULTIMATE 


THE 203 SERIES Eco nom y 


Model 201C 


9 wih 


y _ |FCC REGISTERED 


@ Program Chips for 
Local, Tool and 
Long Distance Rates 


For local & long distance calls 
Free emergency “911” capability 
Timed local calls 

Timed long-distance calls 

Touch tone 

Adjustable time on calls 

Works on standard business lines 
Capable with MCI, Sprint, etc. 
LED indicator light displaying 
remaining time 

Free “800” call capability 

Time per coin accumulation 

16 gauge steel construction 

Full one year warranty 

Heavy duty polymer paint, painted 
library black 


| 

203C 

| ® Outdoor-Indoor Phone : Micnt Feline 
| @ Pre-Pay Multi-Electric 

| Coin Mechanism | a: OWN YOUR OWN 

- ; | - 4 PAY PHONE ® 
e Digital LED Electrical \ 
Display 


@ Locking Coin Drawer 


We also feature the cordless Dine-A-Phone® 
that can be taken to the customers’ table while 
they dine. Meter on the base unit counts up 
each call made. 


Phone: 612/471-0126 


Dealer and Distributor inquiries invited! 


Sp 


Universal Sales Co., LTD 

1-7-7, Nihonbashi Horidome-cho 
Chuoh-ku, Tokyo 103, Japan 
Phone: 03-661-6004, 6005 

Cable: UNMANIFACT 

Telex: J27348 (UNICO) 


*l Iniveareal ic a renictered trademark of Universal USA, Inc. 


rn OPO SANs 


Universal USA, Incorporated 


The Street Operators Manufacturer 


Universal Europe Universal USA, Inc. 

81 Tottenham Court Road 3250 Victor Street 

London, WIA IEY, England Santa Clara, CA 95054 USA 
Phone: 01-631-1713 Phone: 408-727-4591 

Telex: 892989 Elcoin Telex: 172247 (UNI USA SNTA) 


1984 Universal USA, Inc. Printed in USA 
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